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N A.C.C.N ew ModelProgram ©. E 
Wins Interest in Detroit; 
Makers Are N on-Committal 


Some Praise Theory but Question Ability to Put Plan 


Into Practice; 


Marked 


By CHRIS SINSABAUGH 


BER NEW C 


A 


PUTS EMPLOYEES’ 
AID PLAN IN EFFECT 


New York, Nov. 24.—Every em- 
ployee of the General Electric Com- 
pany, from president to office boy, 
who is working 50 per cent. or more 
| full time will contribute 1 per cent. 
‘of his December wage to the com- 
pany’s new unemployment fund, and 


Plants Show 
‘ match such contribution dollar for 

Revival | dollar, it was announced here today 

| by President Gerard Swope. 

Under the rules of the unemploy- 


ment plant, as originally announced, 


| the General Electric Company will | 
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R SALES OFF 46% 


‘ADDITIONAL RETURNS SHOW 


SEASONAL 


DECLINE OF 17% 


Twenty-Nine States and District of Columbia Report 
Registrations of 81,862, as Against 


151,739 a 





EW YORK, Nov. 24. 
to be received from 


Year Ago 


As registration returns continue 
additional 


states, it becomes 


1 gh Nov. 24.—Caution on the part of leading ex- 
ecutives of local car manufacturing plants in express- 
ing opinions at the present time on the N. A. C. C. suggestion 
that uniform dates for the introduction of new models be the 
policy of the industry was noted when this writer undertook 
to discover Detroit’s feelings in the matter. 

In most cases I was told that in-* = 


| payments were not to be made for at 
| least six months after its inaugura- 
| tion, which would not be until next 
| January or February, but because 
|of the unemployment emergency it 
| was decided to start relief next 
|} month, but limit payments to a 
|maximum of $15 per week to em- 


apparent that the decline in retail new passenger car sales 
in October was about 46 per cent. from the corresponding 
month of last year, as against a drop of 43 per cent. in Sep- 


tember and 46 per cent. in August. 
— - ~ —® The October falling off from the 
{preceding month amounted to 


AUTOMOBILE CLAIMS 


around 17 per cent., a decline more 
severe than is usual, according to 


asmuch as the N. A. A. C. had ap- 
pointed a special committee, headed 
by A. P. Sloan, to determine the 
sentiments of the members on this 
most important question, they pre- 
ferred to remain silent on the sub- 
ject while the committee is conduct- 
ing its research. They felt, too, 
that an expression of opinion on this 
subject should come from the com- 
pany direct and not be individual 
vievs. 

The pros and cons of the problem | 
were discussed by several who stip- | 
ulated that no names be used and / 
who stressed the fact that they were 
talking as individuals and not for 
the companies they represented. 
Some were decidedly non-committal; | 
others believed such a plan ideal | 
in theory but impossible to put into 
practice. 

“My chief is on the committee and | 
he probably will make the decision 
for us, so I guess I will not attempt 
to cast a vote in the present dis- 
cussion and before the committee | 
gets into action,” said one sales 
manager. “Personally, I think it 
would be the smart thing to do to 
have all companies announce their 
models at the same time. If the 
time was set for late fall, it un- 
doubtedly would be a great stimu- 
lant to show attendance and give 
the public a chance to see at these 
national exhibitions models brought 
out for the new year and not ones 








(Continued ‘on Page 10) 


Tire Inventories Lowest | 


In 2 Years, 


EW YORK, Nov. 24.—Casual sur- | 

vey of automobile tire statistics 
for September, as published by the 
Rubber Manufacturers’ Association, 
shows a sharp drop in pneumatic 
casing inventories which carried 
them to the lowest figures since 
September, 1928. 

A more careful analysis of these | 
figures discloses fact that the sup- 
ply on hand at end of September 
in ratio of shipments to inventory 
amounted to 2-2 months, the high- 
est figure for that month in past 
five years. This situation has been | 
brought about by disappointingly 
small shipments which declined dur- 
ing that month at a much faster 
rate than did inventories. 

While it is not expected that 
supply on hand in October will 





reach the figure of 2-6 months of 
October, 


1929, there will be un- 


| ployees needing assistance. 


CHEVROLET PLANTS — Approximately “35.00 
have been contributing to the plan, 
SPEED OPERATION and on December 1 they will have 

paid in $350,000. 
(eoeaSee “The rules of the plan, which have 
ETROIT, Nov. 24.—Reports from | been adopted at all the apparatus 
| works of the company, and state 
various sections of the country | that no payments shall be made for 
in which assembly and production | at least six months after its inau- 
plants of the Chevrolet Motor Com- | guration, have been waived in this 
pany and the Fisher Body Corpo- | emergency,” Mr. Swope stated. “At 
ration are situated indicate a marked | the present time a substantial num- 
revival of activity in these plants. | ber of contributing employees have 

The Atlanta plant of the Chey- 


under the rules could not be as- 


(Continued on Page 2) | sisted at this time.’ 


DEALERS HAIL N.A.C.C. STUDY 
OF PROBLEM OF NEW MODELS 


E 
N of the National Automobile Chamber of Commerce in 
appointing a strong manufacturer committee for the study 
of the feasibility of adopting a uniform period for the in- 
troduction of new models will appear in the National Auto- 
mobile Dealers Association under tomorrow’s date. 
C. A. Vane, general manager of ¢—— 


be N. A. D. A., today informed the), urvey of automobile distributors 
utomotive Daily News of the con-|, ; 
tents of his comment to be made in| in Philadelphia by a representative 
the bulletin = ——— a — vi 
; a. ; them to be in favor of a uniform 

In line with Mr. Vane's statement, | period for new car announcements, 
although there is some difference of 
opinion as to the time of year the 
announcements should be made. 

The N. A. D. A. bulletin of tomor- 
row will carry the following com- 
ment by Mr. Vane: 

“The dealer's of the country wel- 
come the announcement of the Na- 
tional Automobile Chamber of Com- 
merce that it has appointed a com- 
mittee to investigate the feasibility 


Survey Shows 


doubtedly a steady increase as the 
year end approaches. At the close 
of last year there was over three 
months’ supply of pneumatic casings 
and only rarely has the figure fallen | 
below two months during past five! 


Current output ains “| O | 
leer Goa aae a T DAY 


years. 
Based on gasoline consumption | 
figures, motor travel has not de- Page 2 





(Continued on Page 2) 





Sparks from Detroit 


creased this year, so that the logical | Installment repair work found suc- | 





conclusion is drawn that motorists| cessful ...................-. Page 3 
have continued to use old tires, as | Editorial: “Altruistic Buying” Page 4 
replacements account for. about 80 Differential drscussions...... Page 4 
per cent. of all tires sold. | Calendar of coming events...Page 4 

It is estimated that sales this year | Engineering news............ Page 6 
will run about 52,000,000, as com-| Contemporary comment..... Page 7 
pared with 171,000,000 last year. A! Wholesale news and views....Page 8 


factor of great importance, although | Need 50,000 trucks, buses to motor- 
seldom referred to in discussions of | ize amusements............ Page 9 
ills of the industry, is the fact that REFERENCE TABLES 
Cumulative October passenger car 
registrations..........Pages 10, 11 





(Continued on Page 5) 


employees 


been laid off for lack of work, and | 


AGREEMENT REACHED 


New York, Nov. 24.—Insurance 
companies and automobile dealers 
in this territory under the direction 
of the recently formed Automobile 
| Claims Association, have reached an 
|agreement to work on a co-opera- 
tive basis that will be beneficial to 
| the car owner, dealer and insurance 
| company, it was announced here to- 
| day. 
| A committee appointed by the 
association states:— 

“The automobile dealers have evi- 


ith us to the fullest extent 
in correcting the various causes of 
friction heretofore existing, and 
| your committee has every reason to 
believe that this 
prove entirely successful and result 


operate w 





in the establishment of more friend- | 
| utors are gathered here today for a 


| session with General Sales Manager 


| ly, relations between the dealers and 
|insurance adjusters generally.” 
The committee aslo submits a list 


denced a very sincere desire to co- | 


agreement will | 


| the returns from twenty-nine states 
| and the District of Columbia, 
| Registrations in these _ states 
| amounted to 81,862, as against 151,- 
| 739 for the same states in October, 
| 1929, a loss of 46 per cent., and com- 
| paring with 99,640 for these states 
| in September, a drop of 17 per cent. 
| The states heard from thus far are 
widely scattered, and should give a 
fairly accurate picture of what may 
| be expected for all the states for 
| the month of October. 
| Following are the new car regis- 
| trations in the states thus far heard 


(Continued on Page 11) 


CADILLAC DISTRIBUTORS 


HOLD DETROIT MEETING 


Special from A. D. N. Detroit Bureau 
Detroit, Nov, 24.—Cadillac distrib- 


J. C. Chick. Among those present 


of the dealers and service stations | at¢ the wholesalers from Greenville, 


| in this territory which have agreed 
to the plan of co-operation and 


or stations. The plan upon which 


(Continued on Page 11) 


DETROIT, Nov. 24.—Evidence of 

the belief in preparedness of 
Walter P. Chrysler is found in the 
well-planned campaign that is be- 
ing carried out by his executives in 
| advance of the national shows. Mr. 
Chrysler wants to go into 1931 fully 
| primed with all necessary informa- 
| tion concerning conditions through- 
out the country, and with the 
knowledge that his small army of 
dealers and their salesmen know 
their stuff. 





has assigned long trips to his chief 
|}aids in the Chrysler and Dodge di- 
|visions. A_ well-organized squad 
| from the Chrysler Sales Corporation 
| is on the road now and on Friday 
| of this week the Dodge representa- 
| tives hit the trail. 

| In the Chrysler contingent are J. 
| W. Frazer, general sales manager; 
| E. B. Wilson, director of sales; F. R. 
‘Cooper, director of distribution; R. 


Chrysler to Gather First 
Hand | Sales | Information 


Special from A. D. N. Detroit Bureau 


In order to get this information | 
and drill the retailers, Mr. Chrysler. ! 


S. C.; Phoenix, Ariz.; Chicago, II1.; 
Minneapolis, Minn.; St. Louis, Mo.; 


|gives the location, telephone num-| Albany, N. Y.; Bay City, Mich., and 
bers and names of contact men of | Washington. 
these assenting automobile dealers | 


Mr. Chick’s idea is to have month- 
ly sessions with distributors, and 


| the meeting this week marks the in- 
'auguration of this new policy. 


M. Rowland, director of advertis- 
ing; H. A. Davies, assistant treas- 
urer; J. W. Scoville, chief statis- 
tician; B. E. Greene, sales promo- 
tion manager; N. I. Farley, service 
promotion manager; I. F. Schaeffer, 
manager dealers operations depart- 
ment, and J. B. Govell, divisional 
sales manager—all of the Chrysler 
Sales Corporation—and Harry W. 
Mathews, vice-president of the 
Commercial Credit Company; J. B. 


| Wagstaff, sales promotion manager 


of the Plymouth Motor Company, 
and C. A. Snyder, manager of field 
| service of Advertisers Incorporated, 
advertising counsel for the Chrysler 
company. 

The itinerary calls for stops at 
Boston, Philadelphia, Dallas, Kan- 
| sas City, Chicago, Los Angeles and 
Detroit. This outfit is sent out as 
a staff of trained instructors, whose 
| duty it is to place before the dis- 





(Continued on Page 10) 
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Dealers Favor Uniform 
Period for New Models 


(Continued from Page 1) 


of adopting a unform period for the 
introduction of new models. A study 


of this question by anybody would 
itself be a subject of congratulation, 
but there is further satisfaction in 
the announcement of the names of 
the men themselves who have been 
selected to make the study. 

“They are Alfred P. Sloan, Jr., 
president of the General Motors 
Corporation; Alvan Macauley, presi- 
dent of Packard; C. W. Nash, presi- 
dent of Nash Motors Corporation; 
Walter P. Chrysler, president of the 
Chrysler Corporation; A. R. Erskine, 
president of Studebaker; Edsel Ford, 
and Roy D. Chapin, chairman of the 
Board of the Hudson Motor Car 
Company. Counting Edsel Ford as 
representing the Ford Motor Com- 
pany, though nominally his N. A. 

. C. membership is accredited to the 

colin Motors Company, here are 
on one committee the directing, 
working heads of probably 95 per 
cent. of the unit volume in the in- 
dustry. 
’ “Tf an agreement can be reached 
among these investigators it should 
mean an effective settlement of a 
question which has been a subject 
of annoyance and grief for both 
dealers and manufacturers over a 
period of several recent years. 

“The final decision of this com- 
mittee after complete investigation 


of the subject will be awaited with | 


more than ordinary interest by the 
dealer body of the country. It may 
be that from the manufacturers’ 
standpoint there are insurmountable 
difficulties in the way of a 100 per 
cent. agreement on the subject of 
model changes at a stated period. 
These objections may be ones that 


the dealers know nothing about. | 


The very great isolation of dealers 








|lars’ worth of damage upon the 
| dealer body in general. 


and merchandisers of the industry is 
at too low an ebb now to permit a 
drumhead decision by the members 
of the National Automobile Chamber 
bald announcement of inaction, there |of Commerce upon what the trade has 
will be an enduring conviction a right to look forward to as a com- 
; among dealers that some manufac- prehensive consideration by this able 
| turers to gain a nickel’s worth of! committee.” 


Philadelphia Distributors 


| PHILADELPHIA, Pa., Noy. 24.—,; vent business disturbance at inter- 
_| vals throughout the year. 
Considerable number of Phila “One company always. suffers 


delphia distributors are greatly in| from what another is doing in the 


| dates for introduction new car mod- | times.” 

| els but some are at variance best | C. D. Moody, general 

| o> | Roberts Nash Company, distributor 
time for announcements. | of Nash cars, said: 


bai boc gl gg could be oT would prove of benefit to distribu- 
m avo . tors ard d " 
Walter G. Herbert, president) 4 ealers, but our line is one 
Philadelphia Automoblie Trade As- | 
| sociation, of Herbert Brothers, Wil- 
|lys-Knight and Whippet distribu- 
| tors, said, “I believe having uniform) “We have tried i beth ware. b 
: ; | ' , ut 
new model announcement date of | favor summer time announcement 


right thing to do and think it would) 9. seainst winter.” 


help distributors even more than) Frank Wheeler, general manager 


dealers who usually hear of most! 
: Se Faunce Oldsmobile Company, Olds- 
|coming improvements or changes mobile distributor, said: 


even before distributors do. Then “I do not feel ready to state what 


i they talk about it and are apt to h 
js| Would be the best date for uniform 
|defer all buying till new models | ow a sunll weiecienn tn 


| ar . N how ti is 
eee a neo distributor and dealer would each 
This. would make it better for| be in a better position through the 


| out in summer, This gives us 
|@ chance to clean up in spring, 





‘clean-up sales. The dealers have to | Operation of such general plan, and | 


| clean up some time anyway, and the | I believe it would stabilize retail 
| slow selling season is the best time | business. 
| to do this. 


| profit on cars in stock, but can’t al- 
| ways do this when some are clean- 
ing up. The winter uniform an-| 
|/nouncement would give ten months | 


cleaning up all through the year, 


rupt business.” 


| personal advantage for themselves 
will be willing to inflict several dol- | 


“Confidence between the producers | 


Favor Uniform Dates|| 


favor of the proposal for uniform| way of clean-ups at inopportune | 
manager | 
“T should think | 


Majority interviewed express the that some selected time for uni-| 
opinion that the winter months Or! form introduction of new models | 


|}in which the new models generally | 


| which is the most favorable period. | 


It seems to me winter or, 
Dealers for each make | about New York show time would be | 


|of car naturally want to get full|}a@ very good period for announce- | 
ments. As it is now, some one is} 


and this, undoubtedly, tends to dis- | 


from factory management details | good merchandising and get through | 
—, a it impossible for dealers | with it by having business disrupted | Motor Car Company, Hudson and 
-s — em. | only once a year.” | Essex distributor, said: “It would 

ut the reasons for the change; Paul I. Harper, Harper & Harper,| be beautiful if we could have uni- 
have been crystallized in a logical,/ Hupmobile distributors, said: “In| form introduction dates and uni- 


} 
form prices, too.” 


J. E. Gomery, Gomery-Schwartz 


persuasive and convincing manner.|my opinion the time of the New 
If there are opposing arguments| York show is the best period in 











| 


' 


A Local Earthquake 
* 








* * 






Shoulder to Shoulder 


* 
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Foreign Forecasts 


Chris Sinsabaugh—Detroit Editor 








66 FT“ ARTHQUAKE Shakes Homes in Oakland Hills,” read 
the headlines in the Detroit daily papers Thursday 
morning, but a few hours later the afternoon sheets dis- 
| credited this, blaming it on the explosion of some stolen 
dynamite. We gentlemen of the press, however, were just 
egotistical enough to credit the unusual noise to a prelim- 
inary welcome extended to us by the executives of the Oak- 
land Motor Car Company, who had invited us to Pontiac to 
look at the new models that day. The affair at the factory 
might well be called a press premiere, with the newspaper 
men as first nighters. We enjoyed the show, but regretted 
that we could not tell the public what we saw—that’s ré- 
served for later on—for the Grand Central Palace exhibition 
which begins January 3. 
It is aggravating indeed to be bubbling over with en- 
thusiasm for the new Oakland and its running mate, the 
Pontiac, and not be able to put that enthusiasm into cold type. 
But I am not violating any confidences when I say that the 
new president, I. J. Reuter, has reason to be proud of what 
his factory has prepared for 1931. Refinements galore, 
‘and more for one’s automobile dollar are a few of the sur- 
| prises Oakland-Pontiac has up its sleeve. 
* * 
| HE Oakland-Pontiac creed for 1931 was outlined at the 
luncheon preceding the exhibition by President Reuter 
and Vice-President in Charge of Sales C. A. Blees. Mr. 


” 


why the change cannot be effected, it 
will be necessary for the manufac- 
turers to set them forth just as 
clearly and concisely as the argu- 


which to bring out all new models, 
and I think this has been proved. 
; January is better for this purpose 
; than August, in which latter month 





Reuter said his coming campaign is not based on price so 
much as offering the public more value for the money in 


CHEVROLET PLANTS 





ments for the change have been|there is still some good business. 
made. If the change is not effected|Such general announcement dates | 
and the subject is dismissed with a| would simplify the matter and pre- | 





SPEED OPERATIONS 


(Continued from Page 1) 


rolet Motor Company has resumed 


'ears that carry refinements and comforts not looked for in 
| their respective price classes. 

Mr. Blees, discussing dealers, said that in a way the 
|recent depression (out here we put depression in the past 
tense) was a good thing, in that it has eliminated from 


@®@eeee?ee @ee se @ | ull operation, a ee 10,000 to 15,000 retailers who have passed along through 
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...1n Line 


to Receive Fresh News | 
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employment here. 
production program will be con- 
tinued through the winter months. 
Officials of the Chevrolet and 
Fisher body plants in St. Louis, Mo., 
say employees are being recalled as 
rapidly as production can be stepped 
up. Orders for new models are re- 
ported to be coming in faster than 
they can be filled and that 4,500 will 
be at work and operations at 75 
per cent. by December 1. 


SALES OF DODGE TRUCKS 
SHOW SHARP INCREASE 


IN SEPTEMBER-OCTOBER. 


Detroit, Nov. 24.—Indicative of 
the marked recovery in commit- 
ments and purchasing in the in- 
dustrial and commercial filed is 
the statement issued by Dodge 
Brothers that deliveries of its trucks 
to dealers in both September and 
October showed a material increase 
over any previous month this year, 
and exceeded the total deliveries for 
the five preceding months. 

Average Dodge truck shipments 


| for these two months showed a gain 


of 124 per cent., or two and three- 
quarter times, as compared with the 
average monthly deliveries for the 


| first eight months of this year. This 
|also represents an increase of 260 


per cent., or more than three and 


| one-half times the average of July 


and August. 

The September-October average is 
one and three-quarter times the de- 
liveries made during the preceding 
high month this year, namely, 


March. The increase in deliveries is 


nation-wide, and does not represent 
stimulated selling in any particular 
section of the country, the state- 
ment declared. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


‘lack of proper business acumen, leaving as survivors a 
healthy lot of men who know how to sell cars and make 
money in so doing. He said that in the past both manufac- 
turers and dealers had made errors of judgment—probably 
| fifty-fifty—but now the general desire on the part of the 
|car makers is to see that the dealers make money through 
| wise direction and co-operation. Both maker and dealer 
'should work shoulder to shoulder, giving the public a square 
deal and also seeing to it that common sense is displayed in 
trade-ins. 
a 
O greater optimist than Mr. Blees can be found in and 
around Detroit. He feels that the recent depression 
built up a big market for replacements. Business will come 
| with good weather in the spring, say about April, when 
| people feel the urge to get out in automobiles and normalcy 
| will be in sight. 


” + 





* * + 


S reported to the Hudson-Essex factory by four of its 
representatives on the export staff, here for a look at 
the new models, the overseas markets will be similar to the 
| market in thi$ country, with higher quality at lower prices 
| demanded by the overseas customers. The increasing quality, 
|improved appearance and consistently better performance 
| standards of the American cars, coupled with lower prices, 
| will afford the greatest protection to the American automo- 
| bile export market, these travelrs think. 
The four representatives, whose opinions are presented 
‘above, are A. R. Jones, who represents the company in 
| Australia and New Zealand; J. R. Borden, whose territory 
| includes practically all civilized Africa; H. V. Wheland, from 
| the Far East, and C. B. Thomas, South American repre- 
| sentative. 
* * 
ERE’S something for dealers and their salesmen to paste 
in their portfolios, as passed along to me by N. A. C. C.: 
|In terms of the 1914 dollar, the automobile dollar today is 
| worth 122 pre-war cents, as compared with a cost-of-living 
dollar worth only 66 cents. In other words, twice as much 


* 


value is obtained from a dollar expended on automobile pur- 
| chases as compared with expenditures for articles used in 
| computing the average cost-of-living budget. 





eu 





San Antonio Dealer 
Works Out Budget 
Plan of Merchandis- 


ing. 


OR more than six years 


the Orsinger Motor Com- | 


pany of San Antonio, Tex., 
has been doing motor rebuild- 
ing, overhauling and general 
repair work on the budget 
plan of merchandising. This 
is: one of the first firms in 
the country to adopt this 


method of handling the work 
of this department, the first 
in San Antonio, and one of 


the most successful in its 
operation. 
“Our determination to operate 


our repair department on the budg- 
et plan came about in a rather un- 
usual manner,’ Guenther Orsinger, 
member of the firm, explained. 
“One of our customers had been in 
a serious motor wreck and his car 
so damaged that to repair it in 
proper shape would entail a great 
cost. He had purchased this car 
from us on time payments, and if 
we were to demand the full amount 
of the repair work before turning 
the rebuilt car over to him, he would 
be unable to take it up, the car 
would be turned back to us, and we 
would lose a good customer. 

“In endeavoring to work out a 
means whereby wea would all be sat- 
isfied, we hit upon the idea of let- 


ting him pay for the repair work in | 


the same manner in which he was 
paying for the car. By establishing 
another account, dividing it up into 
monthly payments, and letting him 
pay on his car and on his repair 
work in this manner, we solved the 
problem to the satisfaction of all 
concerned. 

“This started us on a_ business 
that has since proven very success- 
ful with us. Each month we do 
hundreds of dollars of business 
which is paid for on the budget 
plan. The customer has the use of 
the car, and we are paid, so that 
everyone is happy. 

“There are several features in 
this plan which tend to make it an 
advantageous and profitable prac- 
tice. In the first place, we are 
enabling the automobile owner who 
is the unfortunate victim of an ac- 
cident to have his car put in ship- 
Shape and have it for use in a few 
days after it is brought in. He is 
able to pay the cost of this work in 
monthly payments which may ex- 
tend over a ten-month period if he 
wishes. 

“In addition to this, we profit by 
doing a better job. If the owner had 
to pay for the repair work in cash, 
he: would keep the cost down to a 
minimum, but where he pays for it 
a little each month, he adds more 
features to the work, possibly orders 
a tiew top, puts on some accessories, 
has the cylinders ground and over- 
Size pistons and rings put in. In- 
stead of just fixing up the car so 
he can get by, he has a general 
overhauling job done, and is better 
satisfied. 

“We have been using this plan 
for over six years. and it has proven 
profitable in building business, sat- 
isfying customers, and in improving 
our accounts. Prevously, some re- 
pair jobs were put on an open 
charge account. 
thirty days on some, and in one to 
three years on others. Now there 
is a definite agreement as to when 
the payments shall be made, and 
what the amount of the payment 
shall be. This enables us to make 
some sort of a plan on how much 
money we may expect each month, 
when it may be expected, and from 
whom it shall come. 

“We believe that the budget plan 
solves 
comes what might prove embarras- 
Sing situations. Rather than feel 
obliged to carry large bills on open 
accounts, we offer the budget plan, 
which enables a steady paying off 


of the account, and a definite agree- | 


ment with us. More than six years 
operation has proven this to be the 
best plan for large repair work, re- 
building and overhauling.” 





We were paid in) 


many problems and over- | 


NEWS 


t Repair Work 


Gets Excellent Response 


AUTOMOTIVE DAILY 


! 


| 


or more will be allowed for any car driven into 
our new building, regardless of age or condi- 


tion, on one of our 


| Used Passenger Cars or Used Trucks 


IF 
You Buy Before Saturday, Dec. 6, 1930 
| The Price of Every Used Car and Truck in Our Stock Has Been 


SUBSTANTIALLY REDUCED 


And Now Represents the Best Value in the City.of Newark 
Trade-ins Include All Makes and Modele 
CHEVROLETS PONTIACS 
BUICKS CHRYSLERS 
ESSEX WHIPPETS NASHES 
HUDSON STUDEBAKERS PLYMOUTHS 
Complete Selection of Rebuilt Used Trucks—A Type to Suit Your Need 


SPEND NOW AND SAVE MONEY! 
A YEAR TO PAY! 


SATISFACTION GUARANTEED OR YOUR MONEY BACK 


HILLAS MOTOR CAR CO. 


Central Ave. at 12th St—NEWARK—Bloomfield Ave. at 7th St. - 
Harrison—424 Harrison Ave. ; 





FORDS 
DODGES 





| As its contribution to the “Buy Now and Save” movement which has 

taken a firm hold on the fancy of the buying public in northern New 
| Jersey, the Hillas Motor Car Company of Newark, N. J., Dodge and Ply- 
| mouth distributor is offering for a limited period $100 allowance for any 
used passenger car or used truck. Officials of the concern report an ex- 
cellent response. 





| EARL Me 
| 





DONALD NAMED 
BY FONDA MOTOR CoO. 








(-=DEALER 
|___DOINGS 


BELT FRANKLIN CO. HOST 
TO FRANKLIN DEALERS |< Hanna, Inc., has resigned and 





| Sales manager of the used car de- 


| 


|salesmen in central Ohio were the 
'guests of the Belt Franklin Com- 
'pany, central Ohio distributor. The 
purpose was to present the new 1931 
|models of the Franklin and to 
|award prize checks in the nation- 
| wide selling contests. Two brothers, 
iJ. J. and L. L. Toepfner, were 
|awarded the prizes in this territory. 
|The contest covered the two 
months, September and October. 
| Personal checks were sent to the 
{winners by H. H. Franklin, presi- 
dent of the company. 
NEW HUDSON ESSEX 
DEALER AT BUFFALO | 
Buffalo, N. Y., Nov. 24.—The | 
| Kensington Hudson-Essex Shop men 


Thirty-five Franklin dealers and| manager for the Fonda Motor Car 
Company, Inc. Cyrus Butler, for- 
merly with Revoir Motors, Inc., has 
also joined the used car department 
of the Fonda Company in an exe- 
cutive capacity. 


| been established at 2917 Bailey Ave., 

as a complete Hudson-Essex sales 
}and service, under the management | 
lof Edwin O. Hock. 


MURPHY MOTORS, INC., 
TO HANDLE CHEVROLET 
Indianapolis, Ind., Nov. 24.—Co- 
incident with the introduction of 
}the 1931 Chevrolet models here it 
was announced that Murphy Mo- 
tors, Inc., had contracted to handle 
the Chevrolet line of cars here, | 
bringing the growing Chevrolet | 
dealer list to six in the city. 


NEW AUSTIN DEALER 
AT PHILADELPHIA ZONE 
Philadelphia, Nov. 24.—The Gris- 
|com Motor Company, here, has been 
|appointed distributor of the Amer- 
lican Austin outomobile for the 
|Philadelphia zone and is moving 
| from its present quarters, at 52d 
Street and Baltimore Avenue, t0| 
| larger quarters at 48th and Chest- | 
;nut Streets. 


STANLEY HUDSON COMPANY 
FORMED AT WINSTON-SALEM | 
Raleigh, N. C., Nov, 24.—A charter | 

| has been granted to Stanley Hudson 

|Company, of Winston-Salem, 





to | 
| manufacture, buy and sell automo- | 
biles, trucks, tractors, airplanes, | 
tires, radios and accessories. The 
authorized capital stock is $100,000} 
and the subscribed stock $5,000. S. 
C. Stanley, C. K. Wishon and W. G. 
Lowe of Winston-Salem are the in- 
| corporators, 





& 


i 
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| Syracuse, N. Y., Nov. 24. — Earl | 
| McDonald, for the past four years! Motor Sales Company, 2048-50 Far-| pany will be represented in the 


| partment of the firm of Charles 


Columbus, O., Nov. 24 (UTPS).—| will become general used car sales{ ach used car selling 


Found 





Wichita, Kan., Nov. 24—A cam- 
paign to teach the public the bene- 
fits of having its cars serviced by 
the dealers who sell them has been 


launched in Wichita in the form of 
a series of paid advertisements in 
a local newspaper. The object of 


the campaign, according to Ray 
| Stretch, president of the Wichita 
Automobile Dealers’ Association, 


iation, is to show how much longer 
lived and more Satisfactory is an 
automobile which is serviced regu- 





larly by a regular dealer, instead of | 


being haphazardly passed around 
from one small] garage to another. 
“One of the few things which few 
car owners realize is the difference 
between legitimately made parts 
and ‘pirate’ parts,” according to 
Stretch. “The first are made by 


CHEVROLET DEALERS 
AT LOUISVILLE MEET 


Evansville, Ind. Nov. 24.—Plans 
for the 1931 sales campaign were 
discussed at the meeting of about 
300 Chevrolet dealers of the Louis- 
ville zone, held in Louisville. R. K. 
Blake, advertising manager Chev- 
rolet Motor Company, Detroit; R. 
Fisk, vice-president General Motors 
Acceptance Corporation, New York; 
A. F. Young, sales manager Cincin- 
|nati zone, and Weston Cutter, sales 
|manager Louisville zone, addressed 
| the assembled dealers. 
j - 
| NEBRASKA MOTOR SALES 
HOLDS “WINTER” SALE 


Omaha, Neb., Nov. 24.—Nebraska 


nam St., increased its used car 
}sales last month approximately 12 


| per cent. over October, 1929, by 
|staging a “winter equipped” sale. 
for more 


than $150 was equipped with a 
heater, set of ehains, radiator shut- 
ter, and anti-freeze solution. The 
company also guaranteed payments 
in event of sickness or accident to 
the purchaser. 


is 


wel 


Successful 
Wichita Car Dealers Open 
Campaign for Service Jobs 





3 






|} the manufacturer of the car, whose 
| primary interest is not to sell parts, 
i but to sell automobiles. He makes 
ithe parts of as good quality and 

materials as possible, because he 
|wants his cars to continue to give 
|satisfaction. The ‘pirate’ part 
| maker is interested solely in selling 
| the part, and he makes it as cheaply 
|}as he can. If it goes to pieces, it is 

no concern of his, and in most cases 
| the car owner does not blame the 

faulty part, but blames the car iIn- 
| stead. 

“The only one who is as interested 
as you are in seeing your car run 
|smoothly is the dealer. He wants 
jto sell you another car, and he 
|'knows he cannot do it unless you 
get satisfaction our of your present 
;machine. Hence, it is good judg- 
‘ment to let him service your car.” 


|SPECIAL TURKEY OFFERS 
MADE IN MILWAUKEE 


Milwaukee, Wis., Nov. 24—Sev- 
,eral local automobile dealers are 
| making special turkey offers in con- 
‘nection with the sale of their used 
cars. The Holmes Motor Company, 
| local Ford dealer, is offering a ten- 
pound turkey with every used car 
purchased for over $75 from No- 
vember 15 to November 26. ‘The 
Becker Motor Car Company is like- 
wise offering a turkey with every 
repossessed car sold before Thanks- 
giving. 

ALLEN ELECTRIC PUTS 
E. A. LOCK IN SOUTHWEST 


Kalamazoo, Mich., Nov. 24.—The 
| Allen Electric and Equipment Com- 


' 








| states of Texas, Oklahoma, Arkan- 
|}sas and Louisiana, with the excep- 
tion of the city of New Orleans, by 
E. A. (Ed) Lock of Austin. Mr. Lock 
has had considerable experience in 
selling different types of garage 
equipment in the Southwest. He 
has just finished a course of train- 
}ing at the Allen factory and took 
jover his territorial duties Novem- 
'ber 1. 


q 


ghs no more than the or- 
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Altruistic Buying 
E hear much conversation these days about the 


importance of persuading the general public “‘to buy 


now to help the revival of business.” This idea of altruistic 


buying is very delightful, but, unhappily, human nature does 


not operate in that way. The necessarily selfish human 
atom may realize the importance of certain mass activities 
for the general good, but he regulates his individual effort 
on what seems to be the line most advantageous to his per- 
sonal welfare. He may know that the country as a whole 
needs buying to lift it out of a business slump; he heartily 
approves of buying by others, but for himself he continues 
to tuck money into the savings bank until conditions indicate 
that making purchases is to his own advantage. 

So employers realize that it is vitally important to 
eliminate unemployment. Each one heartily advocates gen- 
eral employment of labor to the utmost possible extent, but 
each continues to cut down his own staff of employees to the 
level that conditions demand. 

If we could induce higher levels of buying and greater 
employment of labor, our troubles would end instantly, but 
we cannot hope for either until business conditions actually 
warrant. When Walter Chrysler announced last week that 
his organization had begun placing extensive orders for 
materials and finished goods, he made no claim that he was 
doing it altruistically to help business revival. He said 
frankly he was buying because he considered prices 
extremely favorable and believed that those who did not buy 
now would regret it later. In other words, he is buying 
because he believes it is good business to do so. 

In a recent speech before the American Petroleum Insti- 
tute, Philip R. Clarke of the Central Trust Company of 
Illinois touched on this very point. Mr. Clarke reviewed a 
conversation he had just had with a well-known economist 
on this subject: ‘He informed me that he would never spend 
from a mere desire to be altruistic, but that his own Christ- 
mas presents had all been acquired in August, because he 
felt that, if he waited until December, his purchases would 
cost considerably more. If that man’s independence of 
thought could be inculcated into the mass of the American 
people, think of the hundreds of millions of dollars of pur- 
chasing power that would result. Contrast the value of his 
will to develop his own opinion with that of the fellow who 
gloomily accepts the trouble as an uncontrollable act of 
Providence, that must be endured through retrenchment 
until of its own volition it spends itself.” 

Our task now is to persuade people to buy, not from any 
altruistic motive of helping business, but because it is good 
sense and good business to buy at present low price levels, 

for the individual’s private benefit. This task is particularly 
that of the automobile merchant, who has a particularly 
effective argument to use on buyers in this field. The pur- 
chaser of automotive transportation is buying for an average 
of six years’ service. Present price levels are extremely 
attractive from this point of view. 

Dealers, sell your customers on the present chance of 
making a sound investment, the benefits of which. will 
stretch over a period of years. 











HE salesmen of today who are willing to accept the 
simple principles of planned selling and breathe into 
them the life of their own thinking, their own personality | 


and their own aggressiveness, are the material from which |?! 


the sales managers of tomorrow will be made.’”—Albert Rus- 
sel Erskine, president of Studebaker, in Certified Selling. 


NUTE ROCKNE says that the basic principles of success | 
on the football field and in automobile selling are the | 


same. Well, we know a lot of salesmen who would like to 
slam the Notre Dame backfield head-on into some of their 
customers, 





Alexander Johnston, Secretary. 


24-March 1—Seattle, 
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Differential Discussions 


JN 


of its readers on topics related 


Automotive Daily News, however, must disclaim responsibility for such 


opinions. 


out charge in this column. 





W in a position where it would be- 
come necessary for us to can- 
cel our subscription to Auto- 
motive Daily News. However, 
the fact remains, that it has 
become necessary to do _ So, 
owing to the fact that we have no 
money available, and are not in 
production. 

I purchased one of the best and 
largest manufacturing plants in all 
the West, or Middle West, with the 
express purpose of building motor 
buses of the six-wheel semi-trailer 
type. I equipped this plant with 
over $100,000 worth of machinery 
in addition to $100,000 worth of 
equipment in the plant when I pur- 
chased it. 

I immediately incorporated for 
$1,000,000, put the plant in condi- 
tion and spent all my money doing 
so. However, I had a promise or 
agreement with some of our largest 
inancial institutions tofinance our 
project when the details above men- 
tioned were all completed. The 


| COMING EVENTS 


NOVEMBER 


30-Dee. 6.—New York city, Automobile 
Salon at Commodore Hotel. 








DECEMBER 
6-17—Brussels, Belgium. Automobile Ex- 
hibition. 
JANUARY 
3-10—New York. National Automobile 


Show. 
5—New York. Rubber Manufacturers’ 
Association convention. 
6—New York. National Automobile 
Chamber of Commerce annual show 
banquet at Hotel Commodore. ! 
5—New York City. National Automo- 
bile Dealers’ Association convention. 
10-17—Milwaukee, Wis. Automobile Show. 
7-10—East Orange, N. J. Automobile Show 
of the creme and Maplewood. 
8—New York City. Society of Automo. 
tive Engineers’ annual dinner, - 
10-16—St. Leuls, Mo. National Roadbuild- 
ers’ show and convention. 
10-17—Buffalo. N. ¥. Automobile Show 
10-17—Philadelphia. Automobile Trade. AS- 
sociation pages: show. 
10-18—Newark, N. J. Automobile Show. 
11-17—Cincinnati, O. Automobile Show. 
17-24—Boston. Automobile Show. 
17-24—Detroit, Mich. Annual Show, Con- 
vention Hall, 
17-24—Hartford, Conn. Automobile Show. 
at state armory. 
17-24—Montreal, Can. National Motor 
Show of Eastern Canada at Stadium. 
17-24—Baltimore, Md. Automobile Show. 
17-24—Pittsburgh, Pa. Automobile Show. 
19-22—Chicago. National Wheel and Rim 
Association convention at Edge- 
water Beach Hotel. 
19-23—Detroit, Mich. Society of Automo- | 
tive Engineers’ annual meeting. | 
19-24—Louisville, Ky. Automobile Show. 
19-24—Rochester, N. Y. Automobile Show. 
24-31—Chicago, Ill. National Automobile 
Show 
24-31—Cleveland. Automobile Show. 


24-31—Washington, wv. CL. autumobile 
Show 
£6-27—Chicago. National Automobile 


Dealers’ Association conventicn. 


26-31—Springfield, Mass. Automobile Show. 





26-31—Syracuse, N. ¥. Automobile Show 
at Armory. s 
31-Feb. %—San_ Francisco. Automobile 
fhow. 
FEBRUARY 
1- 7—Minneapolis, Minn. Automobile 


Show. 
7—St. Paul, Minn. Northwest Auto- 
mobile Show, joiatly sponsored by 
St. Paul and Minneapolis at the 
Minnesota State Fair Grounds. 
j—Scranton, Pa. Automo.je Show. 
7j-—St. Louis. Automobile Show. 
3—Minneapolis. Auto Trade Associa- 
tion convention. 
Automobile Salon, 


Le 


2- 
2- 


7-14—Los Angeles. 
j-14—Kansas City. Automobile Show. 
9-14—St. Petersburg, Fila. Automobile 
Show at Winter Garden. 
9-14—Denver, Colo. Automobile Show. 
11-13—Chicago, Hl. American Society of 
Mechanical Engineers’ fuel meet- 


ing. 
14-19—Indianapolis. Automobile Show at 
State Fairground. 
14-21—Providence, R. I. Automobile Show. 
14-21—Omaha, Neb. Automobile Show. 
16-20—San Francisco. Society for Stee) 
Treating National Western Meta) 
and Machinery Exposition. 
21-28—San Francisco. Auiomobile Salon. 
21-2%—Quebec, Canada. Automobile Show. 
$-28—Des Moines, Ia. Automobile Show 
at Coliseum. 
Wash. Automobile 
Show at Civic Auditorium. 


25-Mareh 2.—Camden, N, J, Automobile 
Show. 
MARCH 
6-15—Geneva, Switzerland. Eighth Swiss 


International Automobile Show. 
7-14—Brooklyn, N. Y. Automobile Show. 


MAY 
4- 9—Charlotite, N. C. Good Roads Con- 
vention. 2 
9-Aug. 9—Berlin, Germany. International 


Garage Exposition, 


All questions regarding merchandising, technical problems or other 
information pertaining to Automotive Industry will be answered with- 





E are mighty sorry to be placed | 


this column Automotive Daily News is glad to present the opinions 


directly to the automotive industry. 


plant was purchased August 1, 1929. | 
The detail requirements and 


in- | 
corporation were completed No- 
vember 4, 1929, about one month 
after it was too late. Conse- 
quently, I have spent one year’s 
time and a lot of money trying to 
find one of those high powered, 
high salaried financial wizards that 
the automotive industry is supposed | 
to be overwhelmed with, to put my 
proposition over, or at least help 
to do so. 

I have been in correspondence or | 
personal touch with an even sev- 
enty-two of these “big shots” that 
can write up twenty pages on the 
big deals they have put over, and 
the weak sisters they have picked up 
and put on their feet. When you 





Quality 


get right down to the point, you 
find that in every case they stepped 
into a soft spot, where the real brain 
work had already been done, or 
where there was plenty of money 
in the treasury to hire brains and 
experience and at a more favorable 
time than the present. 

I have a million-dollar factory 


| watchman. 


|find this a real opportunity. 





000 in patents, $100,000 in real es- 
tate, a million-dollar corporation 
and still hold all the stock; and it’s 
an Iowa corporation at that. We 
are not in debt. We can, under 
our own charter, manufacture, build, 
buy or sell anything. 

I am willing to let the right man 
write his own ticket and take all the 
glory. I don’t want to be president, 
secretary, treasurer, or even a direc- 
tor. I'll work as janitor or night 
What I want is just to 
find one of those boys that can do 


|} some of the things they like to kid 


You Big TimeSales Managers 
Here’s Your Chance! 


the public they have done or are 
capable of doing. 

As to salary, I am not particular 
as long as profit justifies it. If it’s 
a matter of a stock bonus, I am in 
a position to do something in a 
most startling way. I have re- 
peatedly heard automobile _ sales 
managers, with jobs and out of 


| jobs, say what they could and would 


do if they had an opportunity or if 
they had a free hand, orif they had 
a factory or a eee or foot- 
hold, etc. 

Now, here is an immense factory 
in good repair, built of brick, con- 
crete and steel, with machinery, 
tools and equipment; a fine office 
building, equipped with $11,000 worth 


| Of furniture and fixtures. 


What I would be interested in is 


}@ real man that can do things. 


This may see ma long drawn-out 
explanation of why I am canceling 


|my subscription to Automotive Daily 


News, but, being the valuable paper 
that it is, I feel you are entitled to 
an explanation from any one can- 
celing it. 





The above letter has just been re- 
ceived from a reader of Automotive 
Daily News. The facts are as stated, 
and an able sales manager would 
We 
shall be glad to pass on correspond- 
ence to our reader or ex-reader.— 





bought and paid for, $200,000 worth 
of machinery and equipment, $100,- 


The Editor. 





WILLARD GOES TO THE EXTREME TO FORTIFY QUALITY 





69 


Safeguards 


e 


to this 


Battery’s 





Exacting tests . . . conscientious inspections—sixty-nine of 


them in all! At every stage of 


production are safeguards put 


on the quality of Willards—to keep these batteries always 


the same. 
Scores of factory inspectors, 


. « » a small army of engineers, 


paid a bonus for finding flaws 
chemists, and laboratory 


specialists constantly check the work of men and machines— 
from raw material to finished product. 

Long years of battery making have set up the high standard 
of Willard quality. Watchful men maintain this standard, ex- 


periment tirelessly to raise it st 


ill higher. Through the years 


Willard has found that it always pays to fortify quality. 


Will 


c wevVv & kh A 


tos ANGELES * CA 





STORAGE 
BATTERIES 


ar 


ws Oro F&F I oO 
* TERONTO*CONT 





LiFe. 








put down 55.8 per cent. 
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Tire Inventories Lowest 


To Actual Retail Demand 


NEW YORK, Nov. 24.—The Ford 

Motor Company has followed a 
conservative policy this year with 
respect to its output. This policy 
has been in line with the practice in 
other branches of the industry dur- 
ing the current year. 

Although the company continued 
at a much higher rate of production 
during the early part of the year 
than did the balance of the industry, | 
there is no indication that such re- 
sults were accomplished at the ex- 
pense of dealer inventories through 
a process known as forcing cars on 
dealers. All figures available show 
that the Ford product this year has 
been moving from dealer to con- 
sumer at a rate closely paralleling 
production. 


During the first six months of 
this year the company’s output 
averaged from 30.7 per cent. below | 
the corresponding month a year ago 
to 84 per cent. above. ‘The bal-| 
ance of the industry showed pro- 
duction ranging from 53.1 per cent. 
to 33.1 per cent. below last year’s 
figures. Ford output actually went 
to new high levels during April, 
at a time when the balance of the 
industry showed a marked recession 
compared with the preceding year. 
It has been only during recent 
months that Ford output has re- 
ceded sharply from the levels main- 
tained during the corresponding pe- 
riod of 1929. 

In July, output was down 32.3 
per cent. compared with July, 1929, 
and, in October, the largest reces- 
sion this year was shown, with out- 
Such sub- 
stantial declines latterly were in 
part due to the high level of opera- 
tions maintained during the corre- 
sponding months of 1929, and also 
have been a reflection of the falling 
off in retail demand which cut into 
other companies’ operations some- 
what earlier. 

In some quarters of the automo- 
bile industry, the sharp recession in 





Ford output since the turn of the | 


year has been accompanied by re- 
ports of heavy accumulation of un- 
sold cars in dealers’ hands following 
large production during the early 
part of the year. A check-up fails 
to reveal such a condition, although 
authentic figures on dealers’ unsold 
holdings are not available. 

Unlike General Motors Corpora- 





tion, which publishes monthly both 
the retail sales of its products by 
dealers and the sales to dealers, the 
Ford Motor Company has _ been 
issuing reports monthly only on 
production. 

Recently figures on Ford retail 
sales have become available in some 
trade quarters, and these indicate 
that the company has been regulat- 
ing its production more closely to 
retail demand than was the case a 
year ago. 

Production figures show that for 
the first ten months of this year, 
Ford has produced a total of 1,392,- 
201 units, against 1,807,385 in 1929. 
The decline in production was 22.9 
per cent. Monthly totals and per- 
centage of change from 1929 are 
shown in the following table:— 


Decline 

1930 2. ots 

October ......0% 18,347 177, . 
September....... 97,885 161,305 39.3 
AuguSt.......0-+ 99,142 205,634 51.8 
GU. «cccccccecce Sane 196,505 32.3 
DEO... ccccee 174,528 192,000 9.1 
Ma)......+eeeeee 191,813 200,903 4.5 
April.....ccccces 206,340 190,388 *B.4 
March......sse¢s 174,585 181,894 4.0 
February......+- 137,997 159,011 13.2 
January.......++ 98,529 142,262 30.7 
Ten months. .1,392,201 1,807,385 22.8 


*Increase. 

The ten months’ totals are world 
production figures. The 1930 total 
is based on the following items: 
Domestic production, 1,195,687; ex- 
ports and foreign, 129,902, and 
Canadian, 66,612. Comparisons with 
1929 are: Domestic production, 1,- 
591,451; exports and foreign, 134,436, 
and Canada, 81,498. 

The trade understands that Ford 
retail sales during the first ten 
months of 1930 were 1,391,089 units 
comprised as follows: Domestic, 1,- 
173,277; exports and foreign, 152,499, 
and Canadian, 65,313. In 1929 sales 
are presented at a total of 1,675,929, 
divided as follows: Domestic, 1,431,- | 
809; export and foreign, 165,687, and 
Canadian, 78,433. 

A comparison of the sales figures 
with production shows that during 
1930 the excess of production over 
sales amounted to only 1,112 units. | 





In 1929, the excess amounted to 
121,456 units. 

In the domestic market alone the 
excess of production over retail sales 
in the first ten months of 1930 was 
only 22,410 units, compared with an 
excess of 159,642 in the first ten 
months of 1929. 


Ford registrations, available with 
estimates to the end of October, also 
show production keeping closely in 
line with retail deliveries. Total 
domestic registrations in 1930, with 
the October estimate based on re- 
turns from _ thirty-one _ states, 
amounted to 1,169,606 in compari- 
son with a domestic production total 
of 1,195,687, a difference of 26,081 
units. Registrations for the first ten 
months of 1929, were 1,384,930, or 
206,521 units less than the domestic 
production total of 1,591,451. 


In so far as registrations are rep- 
resentative of actual retail sales, 
they indicate the real basis for the 
deeline in Ford output during recent 
months. During October registra- 
tions are off 40.2 per cent., compared 
with a decline of 55.8 per cent. in 
production. For the first ten 
months the decline in registrations 
amounted to about 13 per cent. and 
the decline in output was 22.9 per 
cent. With due allowance for for- 
eign totals included in production, 
the sharper decline in output re- 
flects reduction in dealers’ inven- 
tories this year. 











MURRAY RUBBER CO. IN 
RECEIVERSHIP ACTION 


Newark, N. J., Nov. 24.—Federal 
Judge Runyon has appointed Alfred 
H. Branham of Trenton equity re- 
ceiver for the Murray Rubber Com- 
pany of Trenton, manufacturer of 
automobile tires and tubes. His 
bond was fixed at $50,000. The de- 
fendant concern was ordered to show 
cause December 1 why the receiver- 
ship should not be made permanent. 

Application for the appointment 
was made by Blanchard & Carey of 
Newark, representing Miller, Frank- 
lin & Co., Inc., industrial engineers 
of New York, a creditor, for $15,676. 

The bill said assets exceed liabili- 
ties. The latter were listed as $2,- 
495,000. The amount of assets was 
not given. The bill charged lack of 
ready cash to meet current and 
maturing obligations. Consent was 
filed by Willard S. Muchmore in be- 
half of the company. 





UNIT CORPORATION SALES 
IN OCTOBER UP 10 P. C. 


Milwaukee, Wis., Nov. 24.—Sales 
of the Unit Corporation of America, 
here, has increased a little better 


than 10 per cent. over the total of : 
the previous month, according to | Death wag due to pneumonia. For 


W. H. Schmidt, president. 

The outlook is that November will 
exceed October by about the same 
amount, he stated. Business lately 
has taken a definite upward trend 
in all divisions, Mr. Schmidt said. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


a traveling salesman. 


the average length of life of a tire 
is 16,000 miles, while average car 
is run slightly less than 7,300 miles 
per year. 

In other words, original equip- 
ment on the average car does not 
require replacement for more than 
two years. Despite the improved 
quality of tires, manufacturers have 
not benefited from higher prices 
|for their products. 

Tire and rubber manufacturers 
will probably fare much better in, 
1931 than they did during current 
year, providing they do not resort 
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| E. C. WALDVOGEL DIES; 

YALE & TOWNE OFFICIAL 
| Stamford, Conn., Nov. 24.—After a 
|four-day illness Edward Conrad 
| Waldvogel, a director and vice- 
president of the Yale & Towne} 
Manufacturing Company, . passed 
;away at his residence in New 
Rochelle, N. Y., on November 13. 








over a qaurter of a century Mr. 
Waldvogel's ability and loyalty were 
constantly manifested in the ser- 
vice of the Yale & Towne Manufac- 
turing Company. In the continued 
prosperity of the company he played 
no unimportant part. Mr. Wald- 
vogel was born in Toledo, O., and 
entered the Yale service in 1905 as 





in 2 Years, 


Survey Shows 


(Continued from Page 1) 


to destructive price cutting which 
has been practiced in the past. 


Many motorists will of necessity 
be forced to replace wornout equip- 
ment next year and if predictions of 
larger automobile production in 1931 
are fulfilled, the coming year should 
be far more satisfactory than the 
current twelve months’ period. Ale 
though substantial losses in inven 
tory will have been taken this year, 
low prices for crude rubber now pre- 
vailing will enable tire companies 
to purchase crude for next. year’s 
needs most advantageously. 


KELSEY HAYES TO MOVE 
BUFFALO PLANT TO DETROI 


Buffalo, Nov. 24—The Buffalo 
plant of the Kelsey-Hayes Wheel 
Corporation will be moved about 
January 1 to Detroit, machinery 
here being transferred to that city 
and the factory building sold. 

Kelsey-Hayes bought the local 
plant of the Wire Wheel Corpora- 
tion of America about a year ago. 
H. Gardner Jackson, formerly Wire 
Wheel president and subsequent 
vice-president of Kelsey-Hayes in 
charge of the Buffalo plant, has re- 
signed the latter position, but will 
continue as a director. 
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HUPMOBILE | 


Gives full protection to the dealer when 
prices are reduced or cancellations made 


Hupmobile never asks dealers to invest unreasonably large sums of money in <: 





UPMOBILE never leaves the dealer to shoulder a loss on price reductions, 
The dealer is the final judge of the 


Hupmobile .never forces 
number of cars he can sel 


room or service station facilities. 


allotments. 


l. 


lese 


Hupmobile has always had one of the lowest dealer turnovers in the industry. 


Hupmobile has increased its dealer organization every month for the past six months, 


Hupmobile plays the game squarely with the dealer. Its unwritten policies of good 
faith and good will are known throughout the industry. Its justice in dealing with the 
selling staff gets a good word wherever dealers get together. 


And if you are considering a new connection, find out why so many of the smartest, 
most successful dealers in the field continue to prefer the Hupmobile car and the 


Hupmobile organization. 


HUPP MOTOR CAR CORPORATION - - - 


DETRO 


IT, MICHIGAN 





HUPMOBILE 1931 


SIXES AND EIGHTS. 














Three New Rockford Machines 





FIG. 1. 


The Rockford Drilling Machine 
Company. Rockford, Ill., are manu- 
facturing three unusually interest- 
ing machines adapted to different 
jobs. Figure 1 illustrates a double- 
end horizontal machine with fix- 
ture in place for core drilling crank 
and cam lines in automotive crank- 
cases. 
as shown the user core drills one 
type of crankcase on a high pro- 
duction basis. Then by replacing 
the spindle units installed with the 
extra spindle units shown in the 
foreground and changing the fix- 
tures. the machine is equipped to 
core drill another type of crank- 


TE CE 


TT 


FIG, 2. 
case. One of the extra spindle units 


has four spindles. The extra two 
spindles are for machining acces- 


sory lines in the second crankcase 

Fig. 2 illustrates a vertical ar- 
rangement of a Rockford machine, 
having a_three-station § indexing 
table for progressive operations on 
a Jarge tractor gear-case housing. 
Unloading and loading take place 


at the first table stations, while at 


rw 


With the machine arranged | 


the second station there is a part | 
previously loaded having the hub | 
hole hub bored, the hub rough- | 
turned, faced and counterbored. At | 
the third station a part with opera-. | 
tions as above outlined completed | 
has the hole in hub first worked on 
finish bored and turned, and, in 
addition, the large hole at other | 
end of case is rough and finish | 
bored. At each index of the table | 
a gear-case housing is secured, with | 
all the above operations completed. | 

Fig. 3 shows a heavy duty three- | 
way horizontal arrangement for | 
boring the large tractor transmis- | 
sion case shown in the foreground, | 
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Rockford vertical drilling machine with three stations 


on a high production basis. This 
machine rough and finish bores the 
two cross holes on each side of the 
case, one Of which is 7'2 inches in 
diameter and the other 9 inches in 
diameter, while the third way of 


the machine rough and finish bores | 


the large end hole which is 13’s 
inches in diameter. All holes are 
bored simultaneously and_ both 


rough and finish boring operations 


° me « 





FIG. 3. 


Reekford heavy duty 


three-way drilling machine 


| 


| machine head, 
| an integral part thereof. 


| Of the spindle unit on the 
| drive 
| hardened 
Where centers permit, all spindles in | 


} 
| RECOMMENDATION ON SKID 


Rockford double-end horizontal drilling machine 


are done in one pass of the ma- 
chine heads. 

The general constructional fea- 
tures of all three machines are the 
same. A motor drives directly into 
each machine drive head proper 
through two sets of worms and 
worm gears for reduction, alse 
through spur pick-off gears at the 
sides of the head which are readily 
accessible and permit speed changes. 
The machines can be arranged so 
the heads will deliver two different 
speeds by shifting the lever located 
on top of the head from one side to 
the other. The central position of 
this lever represents neutral, which 
makes it possible to control rotation 


j of the spindles independent of mo- 


tor rotation. Both of the speeds 
controlled by this lever can _ be 
varied by changing pick-off gears at 
sides of head. This is an advantage 
when both boring and facing opera- 
tions are to be performed. All re- 
volving parts in the drive 
proper are mounted in Timken 
taper roller bearings and all work- 
ing parts run in a bath of oil. This 
construction gives unusual powe1 
with the least amount of currerit 
consumption and promotes smooth 
| and dependable operation. 

The interchangeable spindle units 
| shown in Fig. 1 are built up sepa- 
; rately with the proper number of 
| spindles on correct centers to suit 
| the job, and when applied to the 
become practically 
The main 
driver of the spindle unit connects 
with the main drive spindle of the 
drive head proper. Correct location 
machine 
through 
bushings 


head is 


dowels 


secured 
and 


the 


spindle unit also run in a bath of 
oil 


PLATFORMS NOW EFFECTIVE 
It has just been announced by the 
| division of simplified practice of the 


| Berean of Standards, 
of Commerce, that the required de- 
gree of acceptance has been 
| ceived to the revised simplified prac- 
| tice recommendation No. 95 
platforms, and, therefore, may be 
considered as in effect. 

The revised simplification pro- 
gram, as approved by the industry, 
recommends that the over-all di- 
mensions for platforms for No. 1 


} 
| 


| 


heads | 


spindle unit are mounted in 
Timken taper roller bearings, or, 
| where more suitable, in ball bear- 
ings. All working parts of this, 


re- | 


Lewis-Shepard Combination 
Powered Stacker Announced 
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LEWIS-SHEPARD 


The Lewis-Shepard Company has 
added a combination gasoline engine 
driven and hand power stacker to 
its line of lifting equipment. This 


|machine is operated by a 2% to 3 


Department | 


skid | 


skids, used for shipment, be not less | 


than 32 in. wide by 54 in. long, nor 


| fied 


h.p. air cooled four cycle engine 
and will lift a 1,000 pound load at 


PAINT OR PLATING? 


Commenting on the recent adop- 
tion of colored radiator shells in 
some of the cars recently introduced, 
our British contemporary, The 
Motor, remarks:— 

“An inspection 
leaves the 
facturers 


of 1931 
impression that 
have not been 


models 
manu- 
able to 






combination gascline 
power stacker. 


engine driven and hand 
the rate of 40 feet per minute, it 
jis claimed. Lowering the load is 


taken care of by means of a decel- 
erator control which prevents undue 
speed. 

The gasoline engine removes re- 
strictions imposed by electric lines, 
the manufacturer states. 


view. It is not a really pleasant 
occupation for those engaged upon 
it, a fact which has not escaped the 
vigilant eyes of those who watch 
over these matters. It is hardly 
likely, therefore, that the manufac- 
turers would make really strenuous 
efforts to prevent it going. 

“While most motorists appreciate 
that good chromium plating does 
simplify the business of keeping a 


|car clean and tidy, they find that 


make up their minds as to the way | 


fashion is tending with regard to 
the use of plating or paint work for 
car decoration. Examples here and 
there lead one to hope that the 
amount of bright polished work is 
to be kept down to the minimum, 
with perhaps a line or two to re- 
mind us of the days that are gone. 

“Why we should have a great deal 
of polished metal about a car it is 
difficult to say. Now, when cars 
will go and a man wants to spend 
as much of his time motoring as he 
can and as little as may be attend- 
ing to the car, makers have simpli- 
the cleaning operations con- 
siderably, although no one has had 
the courage to cut out all the pol- 
ished parts. Possibly it would not 


greater than 33 in. wide by 54 in.| be @ popular move to go the whole 


Further, that the over-all] di- 
for 


long. 
mensions 


platforms of No. 2| 


hog all at once. 
“Nickel plating was easier to keep 


skids, used for shipment, be 42 in.|clean than brass and the introduc- 
tion of chromium plating has helped | 


wide by 60 in. long. It is also 


recommended that the clear height | 


from bottom of runner or other sup- 
ports to under side of platform be 8 
in. or 12 in., and that the minimum 
horizontal distance between inside 
of runner or other supports be 29 in 


WOOLSON STRESSES DESIGN 
BEFORE TORONTO 5S. A. E. 

Toronto, Ont., Nov. 24 (UTPS). 
T. Woolson, chief engineer for 
the Chrysler Corporation, address- 
ing the Canadian section, Society 
Automotive Engineers, here, empha- 
} sized that artistry as well as utility 


H. 


}is now required in automotive de- | 


sign, inasmuch as designers were 
eliminating as far as possible forg- 
ings and stampings from visible 
parts. 


| possible, 


matters very considerably. It is 
however, that chromium 
plating will not be able to consoli- 
date its position and the almost 
universal use of it may be only a 
passing phase. It came in with a 
burst of enthusiasm, but makers and 


} users are not so Sure now that their 


ideas as to its future possibilities 
were based on sound premises 
“It has been known that if it was 


the color of the plating is not pleas- 
ing; there is a blue tinge about it 
which makes it look very cold, and 
that richness which silver plating 
has is obviously lacking. It has a 
way of reflecting the color of the 
rest of the car, which makes it ap- 
pear as though it were painted 
rather than plated. On the other 
hand, a light rub over with a clean 
cloth restores its pristine newness in 
a moment. 

“Some makers-are now experl- 
menting with other plating processes, 
but there does not appear to be very 
much hope that they will give any 
better results. There is also the 
possibility of using stainless steel, 
which is coming into use for radi- 
ator shells in particular. 

“Another scheme which seems to 
offer a bigger scope to those who 
desire to evolve a design with a 


| distinctive or characteristic note for 


ithe front of their 


cars is that of 


molding or embossing a line or 


| pattern on the radiator shell, leav- 
|ing that polished and filling in the 


to be lasting and reliable, great care 


of plating. Both here and in Amer- | 
ica a number of makers found that | 


out by bitter experience 
“The process has likewise 

somewhat costly—at any rate it can- 

not be called cheap—and time has 


shown that it has other drawbacks | users of conveyor chain. 


been | 


rest of the surface with color. 


BUFFALO FORGE ISSUES 
NEW BULLETIN 
Buffalo Forge Company, Buffalo, 
N. Y., has just issued a new bulletin 
describing the latest developments 
in its line of billet shears and bar 
cutters 


must be taken in the actual process | DETROIT FORGING CATALOGUE 


In connection with their introduc- 
tion of Defco drop forged conveyor 
chain, the Detroit Forging Com- 
pany, Detroit, has issued an illus- 
trated catalogue that is full of valu- 
able information for buyers and 
The cata- 


from the manufacturers’ point of | logue will be sent free upon request. 


Production -- Engineering -- Factory 


































Contemporary Comment 








ee of parts and accessories suppliers have | 


been at very low levels for the past several months, 
reflecting a sharp decline in requirements for original equip- 
ment purposes, Moderate fall gains were witnessed in the 
replacement and service business, but these have been insuf- 
ficient to offset the more important factor of low demand 
from the motor car makers. Further minor decline in parts 
operations is likely through the close of 1930, with resump- 
tion of manufacture by the automobile industry generally 
early next year, equipment demand will undoubtedly turn 
upward. Because general economic conditions will not per- 
mit development of a substantially larger consumer demand 
for motor vehicles in the near future, however, and because 
car makers are likely to hold outputs closely in line with 
actual requirements, we look for no more than a gradual 
rise in parts activity during the initial months of 1931. 


Relatives, 
January, 1925—100 





Shipments of parts and accessories for all purposes (represented teal 
the solid line) showed stability during the summer months after having | 
declined sharply for several months. Automobile production (dotted line) 
fell off further in October and is expected to range lower during the final | 
weeks of 1930. Equipment sales consequently will not show any sus- 
tained expansion until after the turn of the year, but a gradual upturn 
thereafter is definitely anticipated. 


Auto and truck production has declined further since 
September and it is widely rumored that Ford, who accounts 
for a substantial fraction of total parts and accessories 
demand, will close down entirely some time in December. 
Thus, although several of the larger motor car concerns have 
recently advanced operations in connection with introduetion 
of new models, it is very likely that aggregate activity of the 
parts and accessories suppliers will be even moderately lower 
before the advent of 1931. With a general resumption of 
operations by motor car companies early next year, how- 
ever, equipment output will undoubtedly display a relatively | 
sharp upturn, when compared with current low levels. 

For some time, however, companies in the parts industry 
have run at very low levels and have faced extremely severe 
competition. It is not too much to believe that some of the 
more efficient and progressive have been able to initiate 
economies in operations. Lower material prices, while of 
minor importance in the aggregate, enable them to effect 
certain savings, while readjustments in labor rates (in one 
form or another) are also believed to be a factor in lower 
costs. Finally, the ability of a number of these companies to 
achieve improvements in manufacturing technique in the| 
past serves as basis for belief that further benefits of the | 
same sort will be derived in the future. 

It is pertinent that large reductions in prices for various 
parts and accessories took place during the several years 
ended with 1929, yet in the latter part of that period, aggre- 
gate earnings of the companies expanded in highly satisfac- | 
tory fashion. Naturally, full effects of any betterments that 
may be in process of realization will take a fairly long time | 
to become apparent, and a materially higher average rate of | 
production than is in near term prospect will undoubtedly | 
be necessary to permit adequate reflection of lowered costs. | 
Nevertheless, we feel it essential to point out that current | 
and early future unsatisfactory margins are not expected tu} 
prevail indefinitely. Rather is it thought that, before the 
close of 1931, tangible evidence of progress in this direction 
will be available-—Standard Trade and Securitles, published 
by Standard Statistics Company, New York city. 
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MERCHANDISING Pe DISTRIBUTION 
ACCESSORIES WW wi Oo L E “a A L E SHOP EQUIPMENT 
REPLACEMENTS 


EQUIPMENT 


WHEEL AND RIM Headquarters of United Wheel and Rim 


FIRM DEVELOPS | Eee Ee. Ga Editor's 
NEW OUTLETS ‘ Column 
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SO Eo OTE 6 


[* is very evident that industry 
does not want the so-called sales 
tax in New York. 

The protest of the Merchants’ As- 
sociation of New York at a recent 
hearing sums up all the opposition. 
After stating that the association 
had carefully studied the subject of 
a sales tax and had definitely eon- 
cluded that such a levy would be 
seriously detrimental to the indus< 
try and commerce of the state by 
giving great advantage to neigh- 
boring and even distant states im- 
posing no such tax on trade, it con- 
tinues: 

“It can readily be foreseen that 
to place such a handicap on com- 
merce in New York state would: re- 
sult in driving buyers from this state 
to other states, where they would 
be relieved of the added cost of 
commodities which a general sales 
tax would entail. This would be 
true not only of resident buyers 
but of thousands of buyers who 
come to New York state from dis- 


Philadelphia Distribu-| 
tor Sells to Rubber Co. | 
Service Stations 





ERSONAL contact, with- | 
out the aid of direct mail | 
of any kind, is relied upon by | 
the United Wheel and Rim| 
Service, Inc., Philadelphia | 
and Harrisburg, Pa., to re-| 
tain its established customers | 
and gain new patrons. 
Four outside salesmen cover the} 
territory embracing eastern Penn- | 
sylvania, New Jersey «s rar south! 
as Trenton, and the state of Dela- 
ware, calling on customers and} 
prospects, consisting principally of 
direct jobbers, known as “class B” 
accounts; commercial zccounts Own- 
ing fleets of trucks, _& new and} tant points to make purchases run- 
Profitable type ot our developed MAIN OFFICE AND SALES BUILDING of the United Wheel and Rim Service, Inc. is the brick structure ee Se wet ae 
service stations and individual fleet| °™ the left of the larger central building, which is used as a warehouse for the firm. These structures | are the objects of keen competition 
owners. That contect through mem: | cover Nos. 3617-23 Lancaster Ave., —<o at Sales te is at 228 North 22d St., and there is from other trade centers, and to add 
bers of the selling force without 7 eee eee " ? any burden to New York commerce 
; - ae te cain ini ro be playing into the hands of 


oe “i. an - a a | quota. The stock is, i hort t lud l tie Te 7 
citing by mai sufficient, is . » in short, an| equipment, including electric torches ° these actively competitive centers. 
American Bosch 


shown by the fact that business has| “outline,” or skeleton stock of what |@Nd arc-welding apparatus. When “The difficulty of equitably ad- » 
ministering a sales tax is widely 








so expanded since the establishment | the distributor handles, or the com-| # Woden wheel brought in for re- ° 

of the concern in 1926 as to make sete tek. om 6 Ceniniintibie | pairs has two spokes broken, the re- Appoints Jobbers recognized by students of tax sys- 
it advisable to open, the past sum- small scale. No consignments of sult is usually the sale of a new! 7 er stems, and is, of course, well known 
mer, a branch in Harrisburg. So wheel instead of repairs, as the| to the state commission. Therefore, 


ee jong Se service station attendant waiting on| New York, Nov. 24-The Ameri-/| we geem it unnecessary to dwell on 
having to buy outright fr the the customer is readily able to con-|©@2 Bosch Magneto Corporation’s| this phase of the situation. How- 
diatatineion Th h g h om, . vince him of the desirability of hav- New York branch announces the fol- ever, it does have a bearing on the 

° e louse has such | ing the new wheel. While the pas-|!owing automotive wholesaler ap-| estimated revenue to be gained by 


busy has the house been that it 
mas never found it expedient to 
carry side lines, as do many con- 
cerns in its general field, and, any- 


way, they would not fit in with|®ccounts at Allentown, Hazelton! .noer car disc wheel repair work | Pointments: such a tax 

its present method of doing busi- ~ Trenton. There are none in| comes in the largest volume, repairs|_ Automotive Electrical Supplies,|" “we are of the opinion that the 

ness. Edward L. Onimus is man-| Philadelphia, as a matter of policy.) 5y truck-type disc wheels cost con- | Ltd., 3414 Park Ave., Montreal, Que- | joss of trade to New York, the dif- 

ager and James H. Kenyon, service| |, individual fleet owners are S0-| siderably more per unit. bec, Canada; Guaranteed Service | ficulty of administration and the 

manager. ot. , ee 7 SOE Service. A triplicate shop work sheet is|COmpany, Inc., 16 South Hughey | cost of collection, whether it be 
The main office of the sales de- e rubber company service st@-/ seq in repair shop work between | St-, Orlando, Fla.; Auto Electric and | porne by the state or by producers 


tions, when obtained as accounts, | the office he sho Carburetor Company, 2118 Avenue istri i 

with a large warehouse adjoining, —. -— supplied with a special tomer, a en sae sumed auiar C, Birmingham, Ala. Sucke'an tae tome ottectting: the 
and the service division is located|T@¢K of assorted rims, which is/ each party. The Harrisburg branch| The following new appointments | eyenues from a sales tax, which at 
at 228 North 22d St. The house | Proving of considerable help to them | use. the same kind of form, but of |have “been made in the Chicago | pest is admittedly a highly unpopu- 
distributes Firestone rims, Budd|i® their business. Owing to the! 9 dGitterent color. branch territory: lar form of va among Y codaeann 


partment is at 3617 Lancaster Ave., 








wheels, for which it is an authorized | T@Pidly increasing number of such/ «me house uses no adverti Repl t | aeket 
els, y l 2 . ertising of placement parts wholesalers: like. 
service station; Jaxon rims and = this —_ = thowtng cma te emme, Gcide frame & emal Gaatew Modern Auto Parts Company, 11 Se ee ee ee 
wheels; Kelsey-Hayes wheels and nt ng 8 po S of GeverloP~| advertisement in the telephone di-|North 8th St. Sheboygan, Wis.;| +, 4 sales levy herein mentioned, we 
rims, and Dayton, Motor Wheel and i th. th rectory and the signs on its build- |Shriber-Shroth Company, 61 West | 41.4 geem it unnecessary to refer in 
Clev-Weld rims, and recently nas) eee en apanies c celestnan c uis| ings, the idea being that the ad- | Market St., Akron, O. detail to the unfair and dis- 
taken on distribution of the Utility ss . “ny an iy on his/ vertising done by the factories is| Automotive wholesalers: Schacht- criminatory character of such a tax 
six-wheel attachment. Dual pneu- yp of calls, which helps to keep adequate. ‘ Tuck Company, Rockford, IIL; betw r/ : terpri with 
matic wheels for trucks are handled | im close contact with customers and . Campbell Iron Company, 309 Cass mF 1 “oo ee _ TP od aa 
and a large stock of rim parts,| Prospects. The salesmen help the| 1 QFT BUILDING FOR Ave., St. Louis; Auto Electric and] 4°.) ptween integrated eee 


Battery Service, Earl A. Long, pro- on the one hand, and those engaged 


wheel parts and drums is kept on; Jobber customer in various ways, 
JOBBERS IN OMAHA prietor, 117 East Lexington Ave., in a single operation on the other.” 


hand. Two counter men attend to|Such as instructing him in good 








the needs of stop-in customers. display methods, when needed, and | Elkhart, Ind. an 
At the service station classes of aeons a o eee the | Omaha, Neb.” Nov. 24—A five t — a oS —_ 
work include the following: Repair | lines, including the necessity for im- | : 2 a F remocemoamiy | HAX WOU e 
owing epair y m-'| story and basement building at 9th tribution, which is one of the weak- 


work on wood, wire and disc wheels pressing upon the consumer the de- | and Douglas Streets will be man- 


and on rims; truck change-overs; | Sirability, from an economical angle, nesses of the present economic 
cut-downs from solids to pneumat-|0f having his wheels straightened — = ee SS ee ho CS é one me it is on meee 
, , and unwise tax, an s rue, 





ies, using torch and arc-weld proc- | regularly and any repairs made as 
ess; front wheel alignment; brake | quickly as possible, covering the sub- Seas - _menianme, dis- °° whether it is passed on to the con- 
testing and brake lining. Eight me- Joos of the wheel and rim itself, as ticularly to ion ae a Ni CU /, 1é. s sumer or absorbed by oe et 
a attend to the work. | well as of tire wear. ; automotive industry. The building os oe se oo act 
n Harrisburg there are a me-| The main plant has its windows has been named Gateway. It is oe: . oe an i 4 pas 
. on to the consumer by the mer- 


chanic and two salesmen, with J.| dressed once a month, and each | ¢; 
z. Midridgo in charge as manager. pry Aw go ——e = display See eee =. — Bagg Ae a Ahan oe =. 
opryly yA ang at least one item from evers | UcK-loading facilities are provided. Manufacturing Company's Newark | clearing windshields of snow and 


ried as in the Philadelphia plant, | to show at least one item from every : 
: bd Two lar bo 
only in a smaller quantity. Servic-| line of stock. The result is a most | freignt as soumaaeal cal a oni plants are being exhibited this week | ice. 


ing work in the capital city is not|remarkably neat and attractive ; in the Robe = 
ckage chu e Robert Treat Hotel in the . 
pe ce for emailer freight series of industrial exhibits spon- Denver, Col., Nov. 24.—M. J. Mil- 








done on the premi i i | front for a wheel a : 

ss see peal Mvith whieh | ‘The center chien sar Gio js| Will extend from the upper floors! <q by the Newark Chamber of| ton, for many years identified with 
there is an arrangement. fully equipped for its work, the fay. | ‘2,'h¢ Shipping room. The build-| Commerce. Representatives of the| the automotive accessory industry 
Of the outlets mentioned, the| out of wood wheel machinery being | 28, Will be equipped with burglar| Westinghouse organization serve as|in this city, who recently resigned 

aan, ea ; ny pe ee ghouse organization serve as ; tly 
jobber accounts bear} unusually complete, and the other ae z a attendants in charge of the exhibit | an executive position with the Fos- 
much the sam relation to the| machinery being all that a modern| STEWART-WARNER SALES during the week. ter Auto Supply Company, has 
business as do service stock stores; shop of the kind requires. There is BRANCH IN NEW HOME ' opened an accessory and radio store 
to the automotive replacement parts |a wire wheel truing stand, equip-| Omaha, Neb.. Nov. 24.—The local| Omaha, Neb. Nov. 24.— Homer | &t 30 Broadway, Denver. The Mil- 
° Mg . ee ton establishment will cater to the 


jobber. That is, only reliable, self-| ment for all phases of disc wheel | 

maintaining concerns, or individuals | work, iaetetinn light press for pas- branch of the Stewart - Warner aoe Btors on 2 ‘Co ‘any | wants of motorists in Colorado, Wy- 
are selected, whose finances will| senger car wheels and heavy press Sales Company, authorized service oon te back on th cma i his old oming and New Mexico. 

bear scrutiny, and they must pur- | for truck units. There are lathes station and distributor for Stewart- territor . ra - ae 

chase stock from the distributor,| for truing drums and other work, an | W4"ner automotive accessories, has . — Buffalo, N. Y., Nov. 24.—The Mas- 


keep it up and sell up to a certain’ arbor press and cuttin moved to 2617 Farnam St., occupy- * ters Tire Company, Inc., with sales- 
iv up a é ‘ g-down |! ° Rochester, N. ¥., Nov. 24.—To ex- pany, 26, 
eee sical | ing the same building in which Fred pedite service and to beautify its|T0°™ and service station at 78 Allen 


Dp Burbeck Tire Company is located.| 4; St., has been appointed distributor 
displ. f : ” PP’ 
Pp R O i E ¢ - ~ ye R I N G = L, W. Peterson, manager, announces cee tee = - bee Pon ee in Buffalo and western New York 
| that new shipments received include | the store 7 putting ‘in new steel | for the tires and rubber products of 
FROM RUST, MUD and GRIT a complete line of speedometers,| counters and steel bins the United States Rubber Company. 
|; vacuum tanks, cigar lighters, fuel 7 _ . 
WILL HANDLE ACCESSORIES 




















FABRIC SPRING COVERS save the pumps and similar accessories 

Springs where abuse is test— , . 

made ot ome ieee tae ee acne’ Buffalo, N. Y., Nov. 24.—The Bat- Omaha, Neb., Nov. 24.—The Vitek 
anteed to fit any make of car WILLIAM BAL HONORED tery and Starter Company, Inc.,| Fender and Body Company, oper- 


Newark, N. J., Nov. 24.—William | wholesale automotive electrical con- | ated by Charles F. Vitek, has opened 
Bal, manufacturer, has returned| cern. with headquarters at 883 Main |for business at 1802 St. Mary’s Ave. 
from Chicago, where he was elected | St., has added the distributorship in| Automobile accessories including 
vice-president of the National Asso- | Buffalo and western New York of | heaters will. be handled in addition 
ciation of Truck Manufacturers, the Sleatoff, an electrical device for ' to the body and fender work. 


Please your customers with this 
spring protection. Write us for 
catalog and prices. 


THE JEAVONS COMPANY > 
FREMONT - «+ « «= «= OHIO Oldest Mfrs. of Spring Covers 
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ment field. 


stock companies, portable picture 
theaters, traveling dramatic com- 
panies, portable skating rinks and 
dance halls, vaudeville acts and pro- 
ductions, repertoire shows, tabloids, 
minstrel shows, medicine 
wild west shows, state and county 
fair attractions, amusement parks 
and, in fact, every branch of the 
amusement industry is now success- 
fully using motor trucks. 

Some of the above organizations 
have completely motorized, using as 
many as eighty-five trucks on a 
single show. The overwhelming 
success during the past two seasons 
of the organizations already com- 
pletely motorized has proved to 
every one in the industry the prac- 
ticability and serviceability of this 
type of transportation. 

The saving alone in transporta- 
tion costs has been tremendous. 
Some shows are saving from eight 
to twelve hundred dollars a week. 
These facts, together with the elim- 
ination of continuous railroad trou- 
ble, has created among others in the 
industry the strong desire that ex- 
ists right now to change over to 
motorized transportation as speedily 
as possible. 

There are today more than 
twenty-five shows in the circus and 
carnival branch using motor trucks 
exclusively. Each and every one of 
these shows has found that motor 
trucks effect huge savings in trans- 
portation costs. They highly indorse 
them for their service, comfort and 
efficiency and the additional adver- 
tising value they give, which is not 
obtainable by railroad travel. Other 
shows are adding trucks, automo- 
biles and buses to their equipment 
and in the near future the industry 
will be completely motorized. 


* - * 

A very recent survey of this huge 
market of prospects, conducted by 
the Billboard Publishing Company, 
Chicago, has revealed the fact that 
more than 50,000 trucks and buses 
will be needed to motorize the in- 
dustry. 

A summary of the Billboard sur- 
vey is as follows: 

110 CIRCUSES—11 per cent. of all 
circuses already use motor trucks 
exclusively. When this branch of 
the amusement business is com- 
pletely motorized the average will 
be fifty motor trucks the 
show be 

600 CARNIVALS—18 per cent. are 
successfully using motor trans- 
portation exclusively. Every one of 
the remaining 82 per cent. owns 
one or more motor trucks. To 
motorize all the shows in this 
branch an average of thirty ve- 
hicles to the show will be neces- 
sary 18,000 

400 CHAUTAUQUA UNITS—More 
than 30 per cent. of the units 
booked out of the Chautauqua 
Bureaus now travel in buses, au- 
tomobiles and trucks. An average 
of five to each unit make up these 
DY cc canead denne seasane 2,000 

300 TRAVELING STOCK COM- 
PANIES—Of these organizations, 
14 per cent. travel exclusively by 
motor, usually using one truck of 
good size, with a trailer for scen- 
ery, and two or three passenger 
cars or a bus for the performers. 
An average of a little more than 
three to the show 

300 PORTABLE PICTURE THEA- 
TERS—Nearly all of this type 
travel by automobile and truck. 
One car usually goes ahead to get 
the location and bill the town. 
The remainder of the show is 
hauled by trucks and _ trailers, 
‘which carry the seats, tent, pro- 
jection machine, etc. An average 
of four trucks to the show...1,200 

‘150 PORTABLE SKATING RINKS 
—Like the portable picture thea- 
ters, the skating rinks have nearly 
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shows, | 








all resorted to motor transporta- 
tion, and since using trucks and 
automobiles there has been an in- 
crease in portable rinks of over 60 
per cent. They carry a portable 
floor, a tent and several hundred 
pairs of skates, which are trans- | 
ported by trucks to the smaller | 
towns too small to support their 
own rinks. An average of four) 
trucks to each rink 


200 PORTABLE DANCING PAVIL- 
IONS—All the portable dance | 
halls use automobiles and trucks | 
exclusively, and, like the portable | 

skating rink, play the- smaller | 

towns too small to support a dance | 
hall. They use light trucks and | 
trailers, together with some pas- | 
senger cars. An average of four! 





trucks to the outfit............ 800 | 
| 150 TRAVELING DRAMATIC | 
COMPANIES—62 per cent. of | 








these shows are using automobiles 
exclusively. A two or two and 
one-half ton truck and a trailer 
are usually used to carry the 
trunks, scenery and wardrobe, and 
two or three passenger cars or a 
bus to carry the performers. An 
average of three cars to the com- 
SES cats clnk wen eend « Parataaiy rata 450 
5,000 VAUDEVILLE ACTS—Many 
vaudeville acts and productions 
travel in their own cars New 
consolidations and mergers of 
vaudeville circuits enable the per- 
former, more so now than ever 
before, to use the automobile for 
transportation. New routes are 
given in the new plan of booking, 
with shorter jumps, ranging from 
30 to 200 miles apart. In travel- 
ing by automobile the performers 
enjoy a tremendous saving in 
railroad fares, as they sometimes 
move two and three times a week 
and are forced to pay their own 
fares. The 5,000 acts will use at 
least one or more cars to the 
OO icc ceed esas Sek a aap, buble mies 6 5,000 
350 REPERTOIRE SHOWS—Are in 
the market for an average of at 
least four cars to the show. About 
22 per cent. are already motorized. 
Usually have one or two trucks 
and a trailer and two or three 
passenger cars and some use @| 
large bus. Most of the shows find 
that by traveling in large buses 
they receive tremendous advertis- 
ing value when traveling from 
town to town. The bus is usually 
painted in bright flashy colors 
and draws the attention much 
quicker than ordinary, automo- 
biles 1,200 
400 TABLOIDS—Our survey proves 
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that 26 per cent. of this type 
show are using motor trucks and 
buses exclusively and with great 
success 
25 MINSTREL SHOWS—This type 
of show is almost extinct, but 
those left are very Successful be- 
cause they have all the territory 
and only play the best spots. 
Nearly all use trucks and buses. 
Average about four trucks to the 
Me i nccsenneess ems oaade 100 
400 MEDICINE SHOWS—These 
platform shows playing the small- 
er towns and villages travel al- 
most exclusively by truck. Usually 
have two trucks and trailers and 
two passenger cars. About two 
trucks to the show.......... 
60 WILD WEST SHOWS—Many of 
these shows are completely motor- 
ized, using an average of fifteen 
trucks tothe show. Special bodies 
made into animal cages mounted 
on light trucks of about two-ton 
variety make up these cara- 
IRIS aR Oke aa eae 
1,500 STATE AND COUNTY FAIR 
ATTRACTIONS—75 per cent of 
these attractions use automobiles. 
Passenger cars of good size with 
trailers are used a great deal, and 
many use light trucks with living 
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‘be 100 feet wide and 370 feet deep | 





compartments attached. This 
modern type of transportation is 
a tremendous saving in railroad 
fares, excess baggage charges and 
hotels. They use an average of 
two trucks to each act or attrac- 
ORs 4646030055.0 608s SNR Oe 3,000 
25 FIREWORKS DISPLAY COM- 
PANIES—These companies use 
trucks almost exclusively hauling 
the fireworks displays on their 
own trucks, thereby saving the 
tremendous freight charges of the 
railroad companies for this com- 
modity for which there is an ad- 
ditional charge. An average of 
six trucks to the company 150 
600 AMUSEMENT PARKS—Every 
amusement park has constant use 
for trucks and some have as many 
as three and four of different 
sizes used to haul merchandise 
and material around the park. An 
average of two to the park. .1,200 
2,000 CONCESSIONAIRES—A great 
many concessionaires travel in 
their own Gars, using passenger 
cars of good size or small trucks. 
Use at least one car and truck 
each 


Inthe Bus Field | 


NEW LINE OPENED 

Paterson, N. J., Nov. 24—A new 
bus line from Oradell to Paterson, 
going by way of Rochelle Park and 
East Paterson, has been opened by 
the P-R-O Transit Company. Jo- 
seph Yandoli is manager of the new 
line. He opened the origina] Pater- 
son to Ridgewood, Paterson to 
Westwood and Plainfield to New 
York bus lines. 


DAN SCANLON PROMOTED 

Canton, O., Nov. 24.—F.B. Miller, 
superintendent of bus operations of 
the Cleveland, Akron and Canton 
Bus Company, has resigned to en- 
gage in other business in Akron, it 
is announced. Dan Scanlon, long 
identified with the Northern Ohio 
Traction and Light Company, op- 
erating electric and bus lines in the 
Akron and Canton district, has suc- 
ceeded Miller and now has the title 
of general superintendent of rail- 
ways. 


BUSES REPLACE TROLLEYS 

Jersey City, N. J., Nov. 24.—The 
city commission has granted. per- 
mission to Public Service Co- 
ordinated Transport to substitute 
buses for trolleys on Newark and 
Summit Avenues, Jersey City. This 
is the first bus permit to be issued 
by Jersey City to Public Service. 
The application for the change was 
filed about a year ago, after the 
Legislature, in 1926, passed an act 
leaving the permission for changes 
from trolleys to buses in the hands 
of municipalities, with approval nec- 
essary by the Public Utilities Com- 
mission. | 


BUYS WHITE SWAN LINE 

Platteville, Wis., Nov. 24.— The 
Wisconsin Power and Light Com- 
pany, Madison, Wis., has purchased 
the White Swan, or Ogilvie line, op- 
erating from this point to Monroe, 
Wis., via intermediate points. 


BUILDING BUS GARAGE 
Montelair, N. J., Nov. 24.—A gar- 
age is being built by Public Serv- 
ice Co-ordinated Transport at 101 
Greenwood Ave., this city. It will 











with a repair shop opening out from 
the main garage. There will be a 
small paint shop in the rear. The 
front part of the garage will be 
two stories, to provide executive | 
offices. The structure is expected | 
to be ready for partial occupancy 
January 1. 


NEW KNOXVILLE TERMINAL | 

Knoxville, Tenn., Nov. 24.—A new 
bus terminal here will be formally 
opened to the public on November 
26. Bus officials from the South 
and members of the Tennessee 
Railroads and Public Utilities Com- 
mission have been invited to attend | 
the ceremony. The new arcade| 
terminal is a block in length, ex- | 
tending from Gay to State Street. | 
Construction is nearing completion. | 





|The following bus companies will | 


use the terminal: Tennessee Coach 
Company, Consolidated Coach Cor- 
poration, White Star Lines, Old 
Dominion Stages, Smoky Mountain 
Transit Company and Union Trans- 
fer Company. 





Need 50,000 Trucks, Buses | to Motorize Amusements ' 


SURVEY BY THE ‘BILLBOARD’ 
REVEALS DEFINITE TREND 
TO MOTOR TRANSPORTATION 


FTER five years of experimenting the motor truck and 
bus has finally demonstrated its value in the amuse- 
It has turned out to be the most practical as 


well as the most reasonable transportation obtainable. | 
Circuses, carnivals, Chautauquas,®——- ii aaa a 


| 


RAIL-BUS RATE WAR 
LOOMS IN TEXAS 
ea oe 


Austin, Tex., Nov. 24.—What may | 
be the beginning of a _ passenger | 


! 


rate war between railroads and | 
motor bus lines in Texas was brought | 


about by action of the Railroad 
Commission in granting the appli- 
cations of a number of bus lines to 
reduce their round-trip fares to 1.8 
cents a mile from 2.6 cents. 

The commission recently granted | 
the application of the Texas & Pa- 
cific Railroad to reduce its pas- 
senger fare between Fort Worth and 
Big Spring (267 miles), to 2 cents 
a mile from 3.6, and a similar ap- 
plication from Texas-Mexican Rail- 
road, which runs between Laredo 
and Corpus Christi (160 miles), is 
pending. 


IOWA PLANS ADDITIONAL 
HIGHWAY ROAD PAVING 


Ames; Ia., Nov. 24.—Bids will be | 
opened tomorrow by the Iowa High- ! 
way Commission for sixty-seven 
miles of primary highway road pav- 
ing next spring, the second letting 
this month for 1931 work, contracts 
for forty-five miles of paved road 
having been awarded this week. 

Report of J. W. Long, auditor of ! 
state, shows that in October nearly 
$6,500,000 was spent on primary 
roads, $5,776,952 of that amount go- 
ing for construction work. Balance 
of $3,872,217 in the bond fund was 
reported as of October 31, sales to 
that date having been $91,887,802 
and expenditures $88,015,585. 





FIRST RAMP GARAGE 
OPENED IN NEBRASKA 
Omaha, Neb., Nov. 24.—The 500- 
car ramp garage in the new Redick | 
Tower Building, 15th and Harney | 
Streets, first of its kind in Nebraska, 
has been opened with Hal V. Dum- 
bleton, who came from New York, 
as divisional manager for D’Humy 
Management, Inc., subsidiary of the 
Ramp Buildings Corporation, serv- 
ing as resident manager. He also 
has supervision over other ramp 
garages in St. Louis, Evansville, Ind., 
and Nashville, Tenn. 





NEW BUFFALO LINE 

Buffalo, N. Y., Nov. 24.—The Com- 
mon Council has authorized the 
granting of a franchise to the In- 
ternational Railway Company, op- 
erating trolley and bus service in 
this city, for the operation of a 
bus line in Bailey Avenue. The fran- 
chise will be in force for ten years, 
and service will start on the new 
line early next month. 
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ADDED ROAD FUND 
OF $150,000,000 
SOUGHT BY DOWELL 


WASHINGTON, D. C., Nov. 24.— 
Increase in the Federal aid road 


| building fund possibly to $150,000,- 


000 a year will be advocated by rep- 
resentative Cassius C. Dowell of 


Towa, chairman of the House Road 
Committee, at the forthcoming ses- 
sion of Congress. The present al- 


| lotment is $125,000,000. 


Immediately upon convening of 
Congress, Dowell said, he will call 
his committee to consider a larger 
outlay for the next three years with 
a view of relieving the economic sit- 
uation. 

Dowell also will present a bill to 
make immediately available all of 


| next year’s allotment of $125,000,000 


so that the states can go ahead with 
their programs this winter and in 
the spring. 


WASHINGTON LICENSE 
RECEIPTS INCREASE 


Olympia, Wash., Nov. 24.—Total 
receipts of the State Motor Vehicle 
License Department for the eleven- 
month period ending November 1 


were $7,514,614, according to Charles 
W. Hinton, state treasurer. This, 
he said, is $375,190 more than for 
the entire year 1929. Receipts for 
October were $49,006. 

Charles R. Maybury, state license 
director, is making preparations for 
beginning distribution of the 1931 
plates with the start of the 1931 
license year on December 1. The 
1931 plates are green with white 
letters and numerals. This is just 
the reverse of the colors of the 
1930 plates. 


TRAFFIC LEAGUE ELECTS 
E. E. EBERTS PRESIDENT 


Jersey City, N. J., Nov. 24.—Cele- 
brating its tenth anniversary, the 
New’ Jersey Industrial Traffic 
League, at its annual meeting in 
the Hotel Plaza, Jersey City, in- 
stalled as president Eric E. Ebert, 
Newark traffic consultant, the first 
president of the league, when it was 
organized in 1920. In reassuming 
the office Mr. Eber succeeded Will- 
iam Hildebrand, vice-president of 
the Thomas A. Edison Industries, 
West Orange. Other officers in- 
stalled were: Vice-president, Milton 
P. Bauman; secretary and treas- 
urer, Charles J. Fagg, manager of 
the commerce and trade bureau of 
the Newark Chamber of Commerce; 
executive committeemen, A. N., 
Granzen and S. P. Beatty. 


—— 
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AMERICA’S FIRST 


TRULY CONTINENTAL HOTEt 


THE 


ST. MORITZ 


ON THE PARK 
Central Park South 
New York City 


Old world hospitality in the 
spirit of the new world; old 
world service with the newest 


the new world’s comforts. 


A cuisine that is the essence 


of 


Europe’s finest, under the 


inspired direction of 







Ce 


P 
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‘Personal Direction of 


from the city’s amusement and 


S LL 


of Paris, London and the Rivieria. 


Rooms single or en suite, facing 


ntal Park and but a moment 





sinces ecctors. 


S. GREGORY TAYLOR 
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“Detroit Makers Discuss 
N.A.C.C. New Model Plan 


(Continued from Page 1) 


which had been announced months | 
before and which had been on the 
market so long they were not re- 
garded as new. Then, too, dealers 
themselves would not be slowed 
down during their busiest time by 
new models being put out. Let the | 
factories produce during the selling 
season, then in the last quarter, 
when retail sales are always down 
to a minimum anyway, bring out the 
new models.” 

One president told me that unifi- 
cation of model announcements was 


to the key cities of the country seek- 
ing information on business condi- 
tions and discussing the 1931 cam- 
paign with their retailers, we will be 
missing the higher-ups. While they 
are away the stay-at-homes will 
keep busy preparing for the national 
shows. 

The past week, too, will stand out 
as marking the introduction of the 
idea into the City Council of under- 
ground garages operated munici- 
pally, an original thought in the 
world-wide fight on traffic conges- 
tion. It remains to be seen what 
action the council will take, but 


| those who have looked into the mat- 


CHRYSLER EXECUTIVES — 
TO TOUR COUNTRY 


(Continued from Page 1) 


tributor organizations in 
room fashion the details and essen- 
tials of good business necessary to 
thoroughly and intensively develop 
their territories so as to make the 
most of the opportunifies that are 
sure to be presented. An entire 
week will be spent in serious study 
and discussion in each city where 
the school is held. Wholesale sales- 
men and wholesale managers of 
every distributor's organization 
throughout the region covered by 
the city in which the school is held 
will attend the school. 

The Dodge crowd is going out 
for the express purpose of studying 
conditions and getting first-hand 


school | 


self, is optimistic as te the ount- 
look and he is confident that this 
long trip will verify the statements 
as to the turn in the tide which he 
has brought back to the factory | 


from those other jaunts of his. 

In the Dodge party which leaves 
Friday will be: W. J. O'Neill, vice- 
president in charge of manufactur- 
jing; Mr. van Der Zee, general sales 
manager; W. M. Purves, passenger 
car sales manager; Walter S. Graves, 
truck sales manager; A. H. Ferren- 
dou, bus sales manager; F. N. Sim, 
director of advertising; W. R. Bam- 
ford, assistant to the director of 
servicé; Rex Glasson, director of 
sales development, and C. E. Sering, 
|authority on used cars—all of | 
Dodge Brothers Corporation—and 
| Lee Anderson, A. M. Corrigan, Rob- 
|ert Wolfers and J. W. Bertch of Ad- 
| vertisers Incorporated. 

Cities in which this group of 
Dodge executives will make their 











land, Minneapolis, Chicago, S¢. 
Louis, Cincinnati, Atlanta, New 
York, Boston and Detroit. Three 
weeks will be spent on this trip. 


STANDARD OIL OF N. J. 
CUTS PRICE TO DEALERS 
Newark, N. J., Nov. 24—A reduc- 
tion of one cent a gallon in the 
price of gasoline sold to New Jersey 
dealers is announced by the Standard 
Oil Company of New Jersey. John 
Skehan, general manager, explained 
that the dealer’s price varies with 
the distance the gasoline must be 
trucked. The new low price is eight 
and one-half cents per gallon in 
Newark and other parts of northern 
New Jersey. 


GERMAN CAR TRADE OFF 
16 IN SALES FROM 1929 
Berlin, Nov. 24.—According to cal- 
culations made by the automobile 
trade for the entire year, sales of 
passenger cars will fall below those 


of 1929 by 16 per cent., with a de- 


studies of markets hold meetings cline in value of 25 per cent. 


with their dealer organizations from ; 9 
surrounding territories and present| CLASSIFIED ADVERTISEMENT 
Zee, general sales manager, who has| their program for 1931 are Kansas| IN THE AUTOMOTIVE ae 
been doing a lot of traveling him-| City, Dallas, San Francisco, Port- | NEWS BRING RESULTS 


information from the men who sell 
the cars as well as coaching dis- 
tributors on 1931 plans. A van Der 





impractical because of the highly | ter are hopeful that the city fathers 
ompetitive nature of this industry. will think twice before voting. Such 
se calned out the handicap it possibilities of cleaning off the 
would be if he put out a new line downtown streets merit considera- 
at show time, then found in a| tion. 

couple of months that he had eee ee 
guessed wrong and had to go 
through the entire year without be- 
ing able to rectify his mistakes. He 
thought model announcemients is a 
problem each company has to settle 
for itself. 

Summing it all up, I should say 
that Detroit is non-committal but 
interested. Executives can see 
merit in arguments for and against 
the one-time idea and feel that the 
committee appointed by the N. A, 
C. C. is so thoroughly representa- 
tive of the industry as a whole that 
it is competent to thrash out the 
matter and deliver an opinion that 





CUMULATIVE NEW PASSENGER CAR 


Figures in this table are [rom R. L. Polk & Co. of Detroit, with the exception of Mlinois, which are supplied by the Robinson Advertising 
desiring county, city or town lists, or lists of owners in any given 
Some of this data has been published previously, but it is 
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will be acceptable to all parties| Arizona | { 3} 30) 1|__:100| 4 | 7 5] 11} 196 | | 8| 8! 1 1) 1 
concerned. ; Arkansas | 3 4; 377 5| 352] 37 1) 8 sé sj | 57) hCUTCT (i‘zcwY?!t!T!TCS]TTTC* a= 
Outside of the interest created by Conn'ticut | : 16} 9 231) 53, 424) ~~ ~«97 4| 86| ~ 101) 13, 95; 798; 24) ‘| 39] 41 30! 3i a 
the announcement of the appoint- | ———— ed a a nga a pat re aioe : 1 6 = 
ment of this committee the past | Delaware | | 2|__— 5] 8] , Ft Ty 9} 145} | ae .. on 
week here emphasized the growing|Florida | 11| 29; 125) 15| 614] 55 3} 12} 1] 43/921 9} | 37) «15 —S—«*i3 6 3 
feeling of optimism among the| Igaho oe a a 7 159 | 16) | 12) 15) 15] _—. | | -_— «© £”hUT. CSU Ue 
penne The hum of industry i8| tiinois | 47| 16, 442; 100; 1521] 180, 25] 125/ 200, 24) 178, 2677, 60) 6| 110) 62) 5a) 3) 75, 48 
g the pessimistic piping of | _——_ Se - RO 
those who are still looking over| Maryland} 8] 147] 15] SGT | 86} SY] 43} 68} | 4 | 13 4 
their shoulders at the dark business | Michigan | 7 19; 398; 100) 899] 93} 3] 42} 101) 2a} 125) 2188) | | Gi] “@ i6 3 #33 ~S 
madows cast by the recent Ge-| iinesstef 3 meee s,s a“ ee 
Periudeoa put on another 1,000 men; | Missouri | 89] — 190] 36] S18] 6] 38] 9a] 0) 1978 10) a at a 
its plants are running five days a| Montana | A 2! 30) 224) 21 } Ff 33 5| __ 123} __ 282) 2 ee ae 7 6} | 1| 2 
week and the new models are in| Nebraska | ‘6 8} i119) 5} T19] 53) | 8 7| 16) 1132) 5) rT ae ee ee 
production. Oakland-Pontiee, al-|N.Hamp. | 5] 2|_——«S59 4 1oy ey OC SCECUTCSE 
ag ae ey Perodcla, comming |New Jersey] 3622) 611) 94| 969] 243; 3 45) 129) 26] 199) 2064) 2a) 1] 83] 78) 57 3] 65] 26 
through, is set for a busy time.| N.Ca’lina | 5| 9| __126| 12} 918] 65| i) 79) 1] 53) 1357 | 8} 15) 5) Bn 
Fisher Body has been running| N. Dakota | | 4| 19) | 214] 11) | 3; 10 8} ae ee a a eee 
strong of late, while in the — Ohio | 30, 25, 483) +90, 1423] 165) 4] 109) 182) 51] 198) 2741; 45) 4, 93) +69; +54) +4) 38) 2a 
Gay that it’ has 6700 employees at |Oresen | _1i__—3]__—s9|-—Ss]_—sB YH] aT]_—Y 8] B|S|T] CCS 
work, going fifty hours a week, and|Penna. | 31) 47/909) 109) 2072] 422! 6) 171) 329) OS] 220) 3678) 43} 6} 26] = 115, 129 2; —«93;—=Séi«é‘SD 
that production has increased 50| Rh. Island | 2) GA 1718785} | 81 14) 21) 315) 5 12} 10) «10 . 
per cent. over two months ago. = S.Ca'lina | | 10) ~65|_—Ssisa|sC si] | 16| 691 oe a a er 
ahe Detroit plant, but the one at/|%- Dakota | | OT tT | __ 20] __—16| a _ 342 ae | By ee | ae = 
Ecorse and three subsidiaries, the | Utah | BY a a ee) ee 6] 7| 3 a | 
Murray Wood Products Company Of | Virginia _ - - 6| 110| 6 696 | 55| a | cat 33] 10) 14] 48) 1110} a. ~~ 294 35 | 9) j aq 3 
Memphis, the Jenks é Mulr Manu-| wash, | ___4|___15|__149|___4|__ 67] @|___3|__ 96__ 20 __ 99] 63|_ 670, |_| 14] 10, _38 33 
Ine. : [W.Va | 95) 2| 66, 7 402) «43, SCY] S83,— SS] 30) 19) —~=*B Parr 
With Chevrolet high executives | Wisconsin | 11) lif 233) 17; 880] 64 if 32; ~—s«68 24] ~—«80|-—«:1073; 4| a as | | 
Sat GA the 7008 for a month, intro- | Dis. of Col. oa ae 16; 194) 23,1) «8 ee a a are a 
things aac cae tae Gee oan _ Total | 255, 282) 5119) 725) 17359] 2095) 57|_— 931) 1917| S21] 1642) 28764) 271! 24) 943]. 682) 571; 17) 450) «196 
Chrysler ang Dodge officials pre-| ariz.,’29 | 3 105 5| = 394] 17| 3} 38 8626 33] 23, «443 1 34] ca 5 
paring for trips that will carry them | Ay" 99 | =O] =Ss*=‘S*S*~«‘adM|:«iSCté«‘i SOY SCiYS*~*«~Y~Cté‘é|;«SC«*dMOY~SC*C SSC | | ~SSC«SC*‘iaYSC*«éa YC; ~~] SSS 
n |Conn.,’29 | __32| —__|___ 333 72 617152; | 133, 154) 18] 213; 800] | TYCO, 127 ij 58,—i(‘(i‘é 
Ke .: -«- | =o 2; YS] i | lj $8 
Fia,’29 J 4 | 12, 8} OY 5H} 27] 5] <= a} H}180) 8} | 39] ~—«26|—Ss 28 | 15). +4 
Idaho, 29 | i [53 | sy eT 57] 28,550) sD | iy 13 ~«6 es 
m.2 ~~ ~| 77 | 979, 120; 2424-403] —«46|— 247/385] S105] ~—«S 21] 4904; —38]_—s/_—«238] = 298) 340, SiS 22 Si 
mMd.,’29 | 15) | 232; 15808] | ATS] BA] 135) 1121; 10, |S OY] i106, GS] 
Mich.,’29 | 17 890, «135; —«2450] ~=«209,~=S«1S) «157, —«188/ ~=S«135] ~=—«508| +4429) 6| 3} 178) 249, 249 313i; ——*9 
ms —mge~ || Minn.,’29 | ae. ae ae 1335 | 124) 8 53} 101| 96 177, 2267, 5} 3 _ 9%] 52 a; ~~ 36, +10 
GAs at )5inST.| | Missouri,z9) 20 324,23] 1445] OT 6, Gi, _—«:145| S73] -267|2321|—«17|_—S—i«4| BBY C7O|—Ssé|i| Sat] SCD 
a - “~—||Mont,192 3, —S's—sis|=SsCASCS]SG CSCS] S24) CdT:YY 1, 3 
 92.00~4n.00—62.50 Neb.,1929 | 4 207; 41308] 69|_ 35) 96| 46 | G1 2053, ja 40 ata ay 
; DOUBLE F N.H.,'29 | 8 | | LAY | 88] 0} 82] 50} 61; | YS) i 
$3.50—$4.00—$4.50 N. J. ‘29 | 15 888, 110; +1505) 323 18; 164; 208) 60] 389 2112)” 62| 7, 184] 157, 234 4; 126; =o 
(all rooms with private baths) N.C.,°29 | | 193; 9} 1263) 110, ij 58| i2ij; = 28] «116; 2246; Gj | YSCSSC} CC tCSSC:*é=<‘“CW‘ 
Weekly Rates N.D.28 (ae ey 
at Substantial Ohio,’29 | 57 [880 74, 3254]  207| +24) + +299, 275, +168] 730| 5105, 54) 10) +219) 217, ~322; io; ~=«aa)—Sts«C4 
spinotins ! r Sy | Oregon, 29) 9 ~SSs«|=SsiS4| s|SCGBYSC7Q|_—C=Cs=‘“TCSC«éK:CSC«iGYCtiC‘édBYC9HY_C107j;— A] DY t, |S 
aS | ra. 1929 | 108 1517) i24| 030] 607) 25) 343) 410] 205] — 7965252) Toa 7) 979) 30043715, T08) a2 
ing Rh. 1sl’29 | 12|_ 139| 16,176] —S72j_SsCSC«SB|_Ss«CéSAYSCC«CiR'Y SCS] 289,10) | SAYS] S20) | 22| i 
aa S.C.,’29 | 92 4; «983 | 51| a ee 4, 48) «1469, 9) | ily 32] 
} aaa S.D.,’'29° | 7 72 ij 603] 33) | 17 58) 49| 44) 816) 16} 11; ~—«-23 1| 
ean Utah, "29 | 5 44,5] 266) +17; +~| +20) +30) + i.26) 45; 901; 6 | soy ii) oo | o| @ 
Be) Va.29 | 3 ~_191;—ST,~—=«dN AY CYSSCO]CALA|—30Y 123; 1710) TC YSSC8G,C“‘i | C*T;=C(‘é‘éaYCO™SCST? 
Ai itipg | | Wash. 29 a7 _ ee i a ee ye ee ae 
yA Ii | | i W.Va.,’29| —_:13| | 122; *:12]—«S]CSTQ:CS~=“‘i‘Y:SC*C‘ié‘KAY:COW™~*C«*SISY:CSQO 112] 836] | — 5} 381 a 
aa tl Wis. ’29 | 13] | 426, ——«21j—=«a348y~—=«i2B}——CS~S|Ss«BSC«éd4B|~—SC*C*T SCG] «1942; =i] 4] —~S~D]—=COa]~—]S—=‘i|:CtCi]SCC«éa 
Pity D.of C29] 8 | 119] 13) 204) 43; i) 18; 33) ie) 03) so) 4) #| @ zt 2 — 
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AUTOMOBILE CLAIMS lens the dealer shall immediately | approval hereof i notifying Serve | the Jewett Radio a Phonograph Other important valve orders re- 
notify the adjuster for the insurance | G. Bragg or Ralph Ebbert to that| Company, which he organized, at} ceived this month are from Chrysler, . 
company in order that the adjuster | effect.” the time of his death, he and his| Marmon and Oakland, Sales of re- 
AGREEMENT REACHED may make a prompt inspection of | brother organized the Jewett, Bige-| placement parts are slightly over 
the car. To accomplish the purpose | | low & Brooks Coal Company, which | October, while export sales have 
| of this provision insurance com- DEATH CLAIMS TWO | was operated until 1921. Mr. Jew-| | been holding steady despite prohibi- 


|ett is survived by his mother, Mrs. | | tive Australian tariffs on automotive 


(Continued from Page 1) | panies should give the names, ad- | 
; | dresses and telephone numbers of AUTOMOTIVE CHIEFS Gertrude Jewett of Nashville, N. C., | parts and general unfavorable condl- 
this scheme of co-operation in the | their adjusters. |and a daughter, Mrs, Dan Davis ” | tions in other foreign markets. 


handling of automobile fire and} “12. The dealers have appoin ed | Bloomfield Hills. 
| E = | s | r. P | VICTOR GASKET COMPANY 
heft } is follows:— rey ‘ . > ‘ | Special from A. D. N. Detroit Bureag M routy had been associated | - 
theft losses is as follows Harry G. Bragg. general manager of ° rit nit ioten the = fo ian | PLACES LARGE ORDER 


“The following plan is the result |the Automobile Merchants’ Associa- | Detroit, Nov. 24—Telegraphic ad- ty years, the last ten in Detroit.| Chicago, Nov. 24—Victor Manu- 


of a co-operative effort between a/tion of New York, Inc., and Ralph | yices received here vesterday told! x; ; ; ; | facturi on 
committee representing the automo- Ebbert, general manager of the ee eee ’ . His death occurred in San Diego, eee es ae 
bile dealers and a committee repre- Brooklyn Motor Vehicle Dealers’ As- |°f the deaths of Edward H. Jewett, | Cal. A year ago he fent to Arizona : . ie a its role a » JO ong 
j i ; > : s . . i . —_ | i - t as s ‘10s: . . 

senting the Automobile Claim Asso- | sociation, as arbitrators or referees.|a former vice-president and direc- | for his health, Laemegreg ane last | pI gt cane Shas 7,500,000 pounds 
ciation representing the fire insur- | They will work for all of the dealers tor of the Paige Motor Car Com- eee = a ant to me ea (ae pelied cneet copper for current 
ance companies, which also include with insurance companies on any president of the company. Recently | a 

* | pany, now Graham, and Jed Prouty, he went to California to handle the | 4d immediate future requirements. 


New York Claims Association, Na- dispute that may arise. ! ’ rinci 
: ; i ea sae, : ‘an executive of the United States company’s road test fleet. He is Its principal product, copper-asbes- 
tional Board of Casualty and Surety The committee intends to meet isurvived by his widow, Rebecca) tos gaskets, is used in the automo- 


Underwriters and Metropolitan frequently for the purpose of dis- | Rubber Company's Detroit plant. Prouty. Funeral services will be | tive trade by car manufacturers and 


Claim Association representing cas- cussing the various problems in| Mr. Jewett passed away at his : for ] nts. Mr. Victor says 
ualty companies who represent most which the parties have a mutual| winter home in Melbourne, Fia., held in San Diego. ; ee ae ce cameanes 
of the insurance companies writing interest. No dealer or insurance | following an attack of pneumonia. ments in our business. and in view 
automobile insurance in the metro- company assumes any contractual | He was ijl only ten days. Mr, Jew- THOMPSON PRODUCTS, INC., | of favorable conditions have taken 
politan district. ‘obligation whatever by acquiescing | ett was 56 years of age and brother | RECEIVES LARGE ORDERS ;,. step with full confidence for 


“1, The insurance companies will in this plan, but for the purpose of | of Harry M. Jewett, president of the| Cleveland, Nov. 24—Thompson | the future.” 
use their best efforts to have all facilitating the operation hereof the | Paige Company, while he had served | Products, Inc., large automotive | 


automobile repair work for which respective dealers and insurance on the Paige board. | parts concern, reports receipt of or- CLASSIFIED ADVERTISEMENTS 
they are liable done in the service companies through their respective; Edward Jewett's chief business was | ders for 200,000 valves from the In-| IN THE AUTOMOTIVE DAILY 
stations of the automobile dealers claim associations shall signify their’ in other fields. Being president of | ternational Harvester Company. ! NEWS BRING RESULTS 
which signify their acceptance of | ———————_- = a : —— — 


the terms of this plan. 


“2. The dealers will supply a list 
wis scion Smiter REGISTRATION STATISTICS, OCTOBER, 1930 
‘contact man’ for each make of 9 9 
automobile. Such contact man will | 
be responsible for estimates given | Service, Springfield, Ill., and New Jersey, which are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Readers 
not only by the master service sta- | section, may obtain these by addressing any of these three companies 
tion but those of its subsidiary givem here complete for the convenience of our subscribers 
service stations. y : 
Cie mee 6 eee! Nebraska, New Jersey, Pennsylvania and Washington. 
with the insurance companies as | 
well as with each other. 
“4. The dealers will prepare item- 
ized statements of labor and mate- 
rials to cover the work for which 
the insurance company may be 























liable. ; ' ' ' ‘ 
“5. If the customer requests addi- Arizona = = _- . catia aes aatahntaianenedil 13) 9| scala ileal leat | ssipaesagainetlaaiasieieiiiasdipsteshacokstiaiain 475 
tional work, such work will be han- | Arkansas | a! 22 5| 12| 2| | 23 45| 4721} | | 5 4| 2| {124 
dled as a separate item and speci- | | Conn'ticut | ae 84 34) 34) 79 | 1| 18| «63 104, 23 | 96 1| 4| 6} 21] 20) | 2,716 
fied ‘non-accident.’ — | Delaware = a | 4; SiS 1| 11| 7| . . | l 1| 3] |: | | = 
“6. The dealers will repair all | Flere | i 2 16; —«d13 15] | 1| 74) 51 10} 16) ] lj 14] 8 2 | 2,182 
parts, including frames, wherever it — | ——$——— a — | — a emery _ eee eee wee — reer aera Si 
is absolutely safe to do so. They | Ida NB ae | aes a 
will charge any coach work or paint Titec 7 a. ~ 2a2 69, «i117; —«176 | 5| 18} 217,226, 28] 286) 6263714386) 8| «7,648 
Jobs as is as aid Maryland ae 54 15| 41| 37] 4| 9,68, 51 lif 59) | 2) 4, 24] 8 2| 1| 2,152 
“7. r charges wi at the | = rea meer ioe ones [71331 0 | ae 
gale sate os charged to any cus | Michigan | "i = _ 4 7 aij | 90; 85) TT} 8 ye Sd _ 40 
tomer. Minnesota] _ 16) 95, 23 34 60 | 1 9/ «198 107 31] 86 1 10; 51, sO | 2; «3,592 
“8. The dealers will submit a tow- Missouri d 21 82 29 54 55 | 19 143} 94 15 | 53) 2; 5 29) 56 | 10 5| 2| 3,589 
ing plan for the approval of the in- | Montana | 5 a | rr |e | a ae li; «5 J 5 | il; ié)6 CUliEti‘i‘i T™CUTCTC*” 739 
ra a ceo on be made by a|Nemmme | 3) SCC i; 150 53 5| 56 5| 28,64) 12, || 2,708 
dealer for outside estimates made|N.-Hamp. | 12) 35) 318,88 GT TD 
at the request of an insurance com- | New Jersey| 69,26! 65) 109) «186 | 15 38/137 15639] 219 1/13; 31,66] l Ij 6,138 
—e providing —— is no dis-|N.Ca’lina | 5 35 eo iy ~nyp 2; «69 se, SCSPCa)SS=~stC(‘(‘ !!StCCC | | 2,937 
mantling or reassembling. a eee eee aa Pg Srl me aT en ene a a LT nea 
“10. The dealers will use their best N. Y. Dakota, inst i inet tt aie tt nies anti ecame | egal image | ir sceentait in a a L.. = TieaaiaRbdionin — = 
efforts to assist an insurance com-|Ohio | __—i52|_—=—«i176 77,126, «139, S31, «16,306 19465] 185 612; —«61|_—«s163] S40 [ 5| 7,484 
pany in locating a used car for the | Oregon | 3 21 6 18 10} | 2; 38 41, 14] 33 ae 67 3 [~~ 1,229 
ee, - oe > which Penna. | 103, 360 +114 +191, +244, ~=~=-29, ~—S—s«B| «8G 306,78) ~—«329 i; 2a) 63; 217); 67, ~3 7) 11,537 
y oyed, whenever | ene — — — — NS a ae a ee <a _—_— oe, — — 7 
an insurance company may desire Rh.Island| 326 __§ ot _ ant —_ = _ a __ 30] 8 re ajgealnciasl sa i ce Eee Esa oat 
to make such a replacement. S.Ca‘lina | 5 ~~ 9 4) jay | 43 23, 3] | . =. Ff 1}  _'| | 1,614 
“11. Whenever possible for the S. Dakota’ | 3 1Z 5 33 1| | 54 12 4| 23 | 3| 12! 9| 2! e 962 

See to ascertain ~ ble. for of “the Gai = 1 24, «+4 8 6| | 1| 3 7\ 2, 21 — ta —_ 3; a 505, 
surance COMPORy laDie Ior ne a, es —— ae — — ‘ ee % eee « 
i oranda Virginia | 11 26 24; — 20 24 1 4) 61) 98| 2 32| 927 4 l | 2,579 
— | ask. / i si. 3l)~—té‘éa‘SC(‘éi TSC” | ~ | @ @ 8 —I a a 9 1,856 
OCTOBER CAR SALES \W.va. | 19 36 13; 24) Ny ij 489 48 «lj 34 | ij 18; 46| jC] ~s«i 6289 
3 ~ 59) 33, tid 10; 162 135 23, «98 | 13, «19, 6910 2; 22 3,507 
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Total 4 479 2109| 650, 1136, 1284] 115° 245; 2866, 2069/ + 552] 1948, 19 161) 512| 1126] 369 19 53| 78,533 
(Continucd from Page 1) ‘Ariz.,"29 | 15) 30 14 24 11] 4) 31 32! 1} 54 | s| 4 } 10 9 1,451 
} _ —— — Oe ——— | —— ea ne ~ 
from for October, with comparative | Ark., ’29 —— 12 38 15 21) 5 | 2| 164, 117,420 | 3; 9 } | 6} 5,370 
figures for the corresponding month Conn., 29° | 56,128) 58| 77 106 | 7 18| 97 1655 46] += 116 6) 9}. 78| | 42 | 16, 3,959 
= year and the preceding Dei, | i i i 0 if | | 1 i; ~f om [| wv im {2 | 1) 5% 
ie , , 7 | 62; lif —«i35 | 1; 36 | | 2 2502 

Oct. Oct. sept.|Fia.29 | 5 30) i af yl 8 8B Oa ty} 

1930 1929 1930 | Idaho, ’29 _—e. a 27 9 15| 2 cay 39) 37 2) 22! | 2 «35 - oe 1,397 
Arizona ..... 415 «1,451 573 oe | ___ 80,345,197) 360/293) 27) 53] 304) S01) BT] 340/29, 28) 288) | 93 9/ Bj «214,622 
Senes .... 1 83 Migg | a 6 2 &4@|  @ 7; ia) +56, ~~*<ait |; 7 8 2 4) }i7 (1) 3,423 
Connecticut . 2,716 3,959 2,827 - a 7 ja) 29) 205 $a 12; ie 11,083 
Delaware .... 354 575 510 | Mich., 5 “}_ 61/_ 195, 138,271) 213] 810) 212 ___283 __ 81] 163) 4 cn er a 
Florida ...... 2,182 2,502 2,113| Minn.,’29 | —*:14;~—~=«21:12 51 96, SO] SC«S|Si«édA]~Ssi04]Ssi8| SY SSB; 2085| ; 41 7 6) ~—+5,965 
Idaho ..... +» 561 = =1,397 731 | Missouri,29) 33, ~~—=«2126 53,130, 86|  (11| +20; +156, ~=«-203'——=«a6J—=S91|__—10 4) 212) “| 36,13; —«SC 83 
a ee oe ih UL hl | a 31, 4) [a os |. o% | 0 of 
Michigan .... 4989 11,893 8565 -. 1929 | (12, «6 31 a) 2; ‘149 150, «| _—=s73 __ 2150 j 4 1 24a 
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Nebraska .... 2,703 4,471 3.197 eek ieee ace oo) pg i 0 
N.Hampshire 689 1,088  964|N.D.,’29 | 13 39 15 336 Dest ~The ae 6o; 16 | a Ct ee 
New Jersey... 6,138 8973 17,439|Qhio,'29 | 116 370 164 422; 264) 124 ~=31, ~=—«325, ~S 499~—Ss«S | 312) 32) 29] 464 “| _175| Ss] —s5,542 
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Wisconsin ... 3,507 6,228 4,757/ D.of C., 74} 14) 5| 32] 36,19 | : | Sisal 
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THE AUTOCENTRIC 


90 % 


90% of the ball in the AUTOCENTRIC 
tie rod is encased in the ball seats. This 
is the only automatic take up tie rod which 
has so great an area of bearing coverage. 


Wear that takes place is completely dis- 
tributed around the ball—and as wear 
occurs, the seats do not change position, 
but add an increasing surface to the ball. 
Thus, there is no such thing as an oblong 
ball to destroy efficiency in the AUTO- 
CENTRIC, no matter how long it is 
used. 


Here is the only tie rod in which the ball 
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of the ball 
encased 
in the seats 


NEVER changes its position in relation 
to the housing—neither up nor down— 
neither 7m nor out. The wedges move up- 
ward automatically as wear occurs— 
keeping the ball in its exact original 
position in the housing for all time. 


Give buyers of your automobiles a tie rod 
that will function 100% for the life of the 
car by equipping all your cars with 


AUTOCENTRIC tie rods. 


Write or wire today for complete in- 
formation. 



















WEDGES: Hardened— 
circular—straight on the 
outside—tapered on the 
inside. Outside diame- 
ter to fit bore of the 
socket—are interchange- 
able 





BALL SEATS: Hardened 
—cover 90% of the ball 
—never change position 
in relation to the ball. 
Seats are cylindrical, not 
tapered, and are inter- 
changeable. 





SEATS AND WEDGES 

ASSEMBLED: ‘The cy- 

lindrical ball seats are 

tilted and fit the taper 

of the inside of the 
wedges. 





SOCKET ASSEMBLY: 
Complete assembly 
shows simplicity, com- 
pactness, automatic 
take-up, scientifie 
soundness and absolute 
dependability. 





